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ARC/400 Marketing and Distribution System

Version 9.8 Summary of Changes

Released April 2006
Computer Analytics is pleased to announce version 9.8 of the ARC/400 Marketing and Distribution System.  This is primarily a maintenance release with a number of internal changes plus some additional features.  It is suggested that all users move to version 9.8 at your earliest convenience.
Error Corrections and Internal Improvements

ARC/400 has incorporated a variety of corrections and improvements that will increase the stability and reliability of the product.  
Additional Options in Specifying Alternate Ship-To Addresses

Any location or contact in ARC/400 can have different mailing and shipping addresses.  This is especially important for locations with post office box addresses which can not be used for shipping purposes.  Now, ARC/400 will provide additional flexibility.

Contacts of organizations can now specify a different Mail Drop address line for a Ship-To address and a different organization name for a Ship-To address.

Following is the new contact Alternate Addresses screen:

                              Contact File Modify            12:42:25   3/26/06 

                                Addresses Screen                                

 Location:  289830   4                                Status: PROSPECT 08/15/01 

              Alternate Mailing Address           Alternate Shipping Address    

                                                      same as mailing: N        

  Name: _____ Doug________ Bamford_____________                                 

       (mr/s) (first name) (last name)                                          

 Title: Director of Marketing______________                        

 Mdrop: Section A, drop 5__________________  receiving area 2___________________

   Org: Shure Fire Systems, Inc.             Contracted Receiving Inc.__________

  Addr: 1201 3rd Ave, Suite 2000___________  1207 Side Street___________________

        ___________________________________  ___________________________________

        ___________________________________  ___________________________________

  City: Seattle__________________ State: WA  Seattle__________________ State: WA
   Zip: 98101___ - ____  Country: US__       98101___ - ____  Country: US__     

        Residence: N                         Residence: N                       

            Note: Alternate addresses not used in Location Search               

             .. blank out address to revert to Location address                 

     Tags    Note Pad    KWOC    Phone No                View Diary             

  Diary Entry    Main Screen       Password           Exit    Cancel    Accept  

Note that if the mail drop line will be changed in the Alternate Address, only that one line needs to be entered.  ARC/400 will be smart enough to use the mailing address if the remainder of the shipping address is simply left blank.

ARC/400 supports addresses for individuals as well as contacts within a company.  For an individual, there is no organization name in the mailing address.  However, we are now supporting the entry of an organization in the Alternate Shipping address.  This is very useful for individuals who need their packages sent to a office/work location.

Message Change on Royalty Contract Screen

The royalty contract screen is used as the base or default royalty rate for a contract.  Then, additional rates and criteria can be entered on the Supplemental Rates screen.  Now, when the producer contract screen is displayed, a message will be displayed specifying whether supplemental rates exist for the contract or not.  

Counting Converted Units

Previously, ARC/400 tracked order line items that were converted, such as a Preview to Purchase.  The history file would count the converted unit with the second conversion transaction; now is being counted with the original transaction that is being converted.  

The above is a subtle change but allows for more direct labeling of these transactions in Order Entry and in Invoice Inquiry.

All order line items that are converted will display the text: ‘converted” on the main line item list screen.  All invoice line items that are converted will do so similarly.  These two displays, in tandem, will assist users know if a line item has been converted to another line item or not.  

Sales Division Prompt and Enhanced Report Control Features

A sales division prompt is now available for certain reports.  Sales division can be added to new reports without much difficulty.  Most enhanced report controls are advanced ARC/400 features used by IT personnel in setting up new reports and new ARC/400 processes.  For more information, see the “Report Period Prompt Controls’ at the conclusion of this document.
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New Call History Report

A new call history report is available as option 41 on the Call Management screen.  It is similar to the same report on the Tele-Service User Menu, but allows for the entry of a single customer number.  It is useful in reviewing a list of the recorded customer contacts while the customer information is displayed on the screen.

User ID     Call        Call     Organization Name              Last Name 

            Date        Time                                              

                                 Call   Campaign    Call                  

                                Result              Type                  

COSENTINO   12/29/2005  12:53:42 AT&T Network Software          Lawrence  

                                 RSCH   SPRING04                              

Enhanced Excel Output

Most reports in ARC/400 provide for output for Microsoft Excel.  This feature is enhanced to make the output more usable by the end user.

In the past, all excel output was created as a .csv comma delimited file.  Now, output requests of 1,000 rows or less will be created as a formatted .xls Excel file.  This allows for some changes such as better column headings, column sizing, column formatting (such as dates and time), and a more professional output.  
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All formatted .xls Excel files also contain Report Headings and related information that is visible when you print or print preview from your Excel.

Larger spreadsheets of more than 1,000 rows will be created as a .csv file.  This happens this way because of the need to optimize system performance.

Another major improvement relates to Excel Dates.  In Excel, a date is not really a date, but the number of days since 1 January 1900.  However, January 1 is day 1 and Excel counts February 29, 1900 as a leap day although it is not.  When outputting dates into Excel from a csv file, the new output will create the proper number which will be used as a date by Excel.  You need to set the formatting of the column to a DATE type

The same concept applies to a Excel Time field.  Excel output will be formatted correctly.  Csv output will need the user to change the column formatting to a TIME type.  In Excel, time of day is not kept in a time format; time of day is a number between zero and one.  So, .5 is considered noon to Excel.  

Changes to dates and times will allow for the proper sorting of these fields.  In the past, these fields were displayed in a readable date or time format, but unrecognizable as a date and time to Excel.  Therefore, sorting did not work.  With the new enhancements, sorting of date and/or time fields will give proper results.

Easy to Open the Excel or csv file:  ARC/400 sends a message to your workstation with the fully qualified name of the file; you simply copy the name from the message and paste into your RUN prompt on your Windows Start Menu.  View you messages in full by using option 96 on most ARC/400 menus.

Query/400 issue:  All standard ARC/400 reports have been changed to stop using the date() function in defining result fields.  This function results in bad output when used for an Excel download.  This is now change to use the char() function which gives similar results.  The upgrade to ARC/400 will have all standard reports correct and will attempt to dynamically correct any Query/400 program in your modification library.  If you have large libraries of Query programs outside of the modification library, contact Computer Analytics about running the conversion tool over your other library(s).

Change to Contact Last Name Keywords

Contact keywords were a problem for contacts with hyphenated names or names with multiple words, such as “Ruth Bader Ginsburg”.  The result was that you could not search on Bader or even Ginsburg.  You could search on BADER*, but this was not intuitive.  

Now, all contact last names will create a different keyword for each word in the last name, even if broken by hyphens or other special characters.  So, in the above example, one could search by GINSBURG, by BADER, or by GINSBURG and BADER.
All existing contact last names are converted during the upgrade automatically.

Producer Price Agreement screen enhancement

The producer price agreement now allows the entry of a base product number without regard for the version or format.  So, if you have a producer where your cost is 40% of the selling price for all versions and formats, you only need to make one entry.  

                      Producer Price Agreements - Details    13:25:42   3/28/06 

                                  Change Mode                                   

                         Vendor: _288041 NEW VIDEO GROUP/A&E HOME VIDEO         

                   Base Product: 0000060________          -------optional entry 

               OR  Full Product: _______________                                

               OR  Product Line: __________                                     

               OR    Mfg Format: ____                                           

                      Line_Type: __                       -------optional entry 

          Cost Percent: _40.00   OR  Unit_Cost: ___________                     

         Last Maint Date: 03/15/06     Last Maint User ID: COSENTINO            

    List Mode    Vendor Search    Display Mode     Delete     Previous    Next  

                               Exit    Search Screen    Make Change             

Website Constrained Rental Control

ARC/400 WebShop provides significant control over website processing based upon your ARC/400 business system.  For rentals, the web site user has the option of determining the beginning use date for the rental; a graphical calendar is displayed for easy entry by the user.  If the rental is not available, a message is provided to the user.

The above is designed for a “constrained inventory”.  This is an inventory where one can not readily purchase or duplicate to fulfill demand.  In a constrained inventory situation, the units available in inventory are considered to be all of the units that can be available.  If a rental is not available, the system expects that customer returns are the only way to make the items available.

On the warehouse screen, see “Website Contrained Rentals” and set to Yes or No.  Default is Yes.  

Royalties for Combo Products

A combo product is a single SKU such as a video tape or DVD with multiple independent contents.  For example: a DVD with various video clips or multiple complete programs.  If each clip or program is eligible for the payment of a producer/payee royalty, this is now much easier to process.

The Combo Products screen in the past would identify the contents of the combo product and create keyword links to the combo product.  Now, a revenue allocation percentage is added which would be necessary to determine how much of a combo product’s revenue should be directed toward each individual content.

                          Contents of Combo Product                           

  Combo                                                                       

  Product: 0000140 DVD     JAMES BOND SAMPLER                       Revenue   

  Sel Seq Product         Content Description                     Allocation  

   _ __5 0000086 DVD____ DIE ANOTHER DAY                          _30.0000    

   _ _10 0000081 DVD____ DR. NO                                   _30.0000    

   _ _15 0000082 DVD____ FROM RUSSIA WITH LOVE                    _20.0000    

   _ _20 0000084 DVD____ THUNDERBALL                              _20.0000    

   _ _25 _______________                                          ________    

   _ _30 _______________                                          ________    

            2=Product 4=Delete  7=Benefits  8=Annotations                     

                   Fold    Exit    Cancel    Accept                           

You enter the contents of the combo product like the example above and provide revenue allocation percentages.  The percentages can be all zero in which case the entire royalty will be applied to the combo product (this is the default behavior of the past).  You can add revenue allocations; that percentage of the revenue will be applied to the royalty rules setup used for that component product.  The total percentage must be 100% or less.  If less than 100%, the remaining revenue percentage will be applied to the combo product.  
Royalty System and Sales Division Control

All of the royalty reports and posting procedures can be completed for one sales division at a time.  Or, all sales divisions can be completed at one time as in the past.  

When processing royalties, one still must complete one month at a time.  But, while completing the one month, you can break up the royalty postings by sales division which might make it easier to complete.  You can post by entering a sales division code which completes a partial posting for the one sales division only.  To complete the monthly postings, you will still need to post without a sales division code which signifies to ARC/400 that you are posting any remaining entries and completing the month.

Following is the updated prompt for the Royalty Due report that is usually sent to the producers or other payees. 

              Royalty Due by Producer Report               

              Report #: ____57  Posted: 09/30/05          

           Report_Type: S       (Summary or Detail)        

        Sales Division: ____    (leave empty for all)      

        Producer/Payee: _______ (leave empty for all)      

  No-activity Products: N       (Y=prints all products)    

    No-activity Payees: Y       (Y=prints all producers)   

               Printer: __________                         

          E-mail to me: _                                  

    E-mail to Producer: _                                  

       Search                 Cancel    Accept             

The question for “No-Activity Products” replaces the Royalty Control value which was previously available; the previous control applied to all reports and this control applies only to the reports being printed.  The “No-Activity Payees” can be set to determine whether all producer/payees should be included on the report even if there is no activity for the payee in the period.  Previously, the default value of YES was the only option.

Report Period Prompt Controls
The report period prompt is activated by using option “P” in the Command Flag field when defining a menu item.  The following is an example of a report period prompt as viewed by a system user:
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This feature allows  the menu program to optionally prompt for certain values and put the values into a temporary version of the  COMP file in library QTEMP; once in this file, the user program or report can use COMP for selection or other purposes.

The common example is to create a Query/400 report using COMP as the primary file; the values used for prompting can be used for report selection purposes.

	Prompt
	Field Name in file COMP
	Activation Code
	Default Value

	Fiscal Period
	CAFPER
	MTH
	Current period

	Date
	CADEND & CADAT2
	DAY
	Today’s date

	Date Range
	CADEND to CADAT2
	RNG
	Today’s date

	Product
	CAPRD1
	PRD
	none

	Location
	CACUS1
	CUS
	none

	Sales Division
	CASDIV
	DIV
	none

	User ID
	CAUSER
	Always set
	Current user

	Current Date
	CATODAY
	Always set
	Today’s date


In addition to using option “P” in the Command Flag field when defining a menu item, enter the Activation Code into one of the “Control1, 2, 3” fields to cause one or more prompts to be displayed.  If no activation code is entered, the report period prompt will function without any field prompts.  Question mark searches are active where applicable.  

Report Selection Prompt Controls

The report selection prompt is activated by using option “R” in the Command Flag field when defining a menu item.  This feature allows the menu program to optionally prompt for many values depending upon the main file driver required by the user program.  .
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This feature will use your selection criteria to produce a temporary subset file in library QTEMP with name of the selected table name.  You can then use this file in your reports or other processes and correctly assume that the selection is already completed.

Along with the “R” specified in the Command Flag field in the menu control record, the driver file specification must be entered into one of the three Control fields.  The supported driver files are:

	Table Name
	Selection Code
	File Description

	CUSTLOC
	CUS
	customer location file

	HSTDTL
	HST
	history detail file

	HSTDTL
	H12
	history detail file (one year of data only starting with the entered fiscal period)

	INVOICE
	INV
	history header file

	ORDDTL
	ORD
	order detail file

	SLTRNMTH1
	SLT
	sales transaction audit file

	TMBUILD
	TM
	customer pre-defined marketing JOIN file

	TMBUILD3
	TM3
	sales history pre-defined marketing JOIN file

	WHSEBAL
	WHB
	warehouse balance file

	WHSETRN
	WHS
	warehouse transaction audit file

	PRODEXT
	EXT
	Product extension file


Place the Selection Code into one of the three “Control1, 2, 3” fields in the menu definition.  If no entry is made or if the entry is other than the above, TM3 is assumed.  Only one file selection code can be used.  

In addition, you can direct the menu to set the initial value of any fiscal period or date field used in the selected driver file; otherwise, the initial values are blank.  Use these codes in one of the three “Control1, 2, 3” fields:

	Code Value
	Action

	MTH
	The fiscal period prompt will be initialized to the current fiscal period.  

	DAY
	The date range selection prompt will be initialized to the current date.


Temporary Versions of Control Files

The menu prompt feature and the report prompt feature both use the technique of creating temporary versions of important control files in the QTEMP directory for use by the user’s report or other processing program.

Under normal circumstances, temporary versions of the COMP file, the COMCTRL file and the LINKDS file are created in QTEMP.  This isolates the user’s report or processing program from the production versions of these files.  Doing this, the user can benefit from communication from the menu selections.  In addition, any updates to these files will not affect other users.

In some cases, a processing program is being run from a menu that needs custom control over what is normally done automatically.  This is done by options placed in the menu “Control1, 2, 3” fields.  

	
	BCH
	OVR
	NON
	none of these

	COMCTRL created in QTEMP
	N
	N
	Y
	Y

	COMP created in QTEMP
	Y
	N
	Y
	Y

	LINKDS created in QTEMP
	Y
	N
	Y
	Y

	Subset Report Selection File in QTEMP (report selection prompt control only)
	Y
	Y
	N
	Y


Use the options BCH or OVR or NON in one of the “Control1, 2, 3” fields.  Only one of these three may be used.  You can use these options in conjunction with the Report Prompt Controls.

Report Selection Identification

A report identification and summary of selection values will be printed in front of reports to better identify what was run.  This will eliminate any confusion when the same report is run multiple times with different criteria.  A sample of the report selection identification is as follows:

          ARC/400 Report Selection     
          Report Name.....:  Sales by Product-Year Comparisons   

          Menu Id.........:  Menu: 35  Option: 13                

          Report Date.....:  2005-05-19  13.02.38
          Requesting User.:  SMITH 

          Report Selections                                      

          Date Range......:  2004-01-01 to 2004-12-01            

          Product Number..:  0000060                             

          Customer Number.:  0022291                             

          Job_Type........:  TRAIN                               

          Market .........:  B/G                                 

          Collection .....:  COURS, GAMES                        

For most reports, the first page of the report will include the above information.  The report selections will be listed only if the user requests that particular report selection.  

This feature applies to printed reports, e-mailed reports and Excel download reports.  It also applies to nightly reports.

One can turn off this option by using the value SKP in one of the “Control1, 2, 3” fields.
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