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Computer Analytics is pleased to announce version 8.3 of the ARC/400 Marketing and Distribution System.  

Error Corrections and Internal Improvements

ARC/400 has incorporated a variety of corrections and improvements that will increase the stability and reliability of the product.  

Word Wrap and Auto Scroll

To facilitate “heads down” entry of information, ARC/400 now offers word wrap and auto scroll.  This means that the entry of data will automatically break each line on a word boundary, and when the last line on a screen is filled, the screen will auto scroll to the next page (as with a page down key) to allow continued data entry.  The user just needs to type.

The following screens are affected by the new word wrap capability:

· Diary notes

· Customer and Contact notepad

· Order Entry notepad

· Product annotations

· Product features and benefits

· Freeform text for customer tags

· Freeform text for product tags

· Credit Memo comments

· Inventory comments

· Invoice comments

· Order comments

· PO instructions

· PO comments

· RMA comments

· Producer Contract notes

Sales 12 Month Trend Analysis Report

A new sales history report that will give the user a variety of selection criteria and produce a trend analysis based upon the previous 12 months or any consecutive 12 months in the past.  

  Sales History Report Selection:      Sample Sales History Report      

  Date_Range: ________ to ________         Fiscal Period: _______       

  Organization Type: ____                                               

             Market: ____                                               

           Industry: ____                                               

       Sales_Person: ____ ____ ____ ____ ____ ____ ____ ____ ____       

       Product_Code:_______ _______ _______ _______ _______             

                    _______ _______ _______ _______ _______             

         Customer_#:_______ _______ _______ _______ _______             

                    _______ _______ _______ _______ _______             

  Completion_Message: Y  Printer: __________  File: __________          

     F6=Accept  F12=Cancel  F7=Sales   F10=Products   F9=Customers      

Enter any or none of the selection criteria and the report will highlight exactly what you want and need.  

09/17/02  14:41:52                                                                   Sales 12 Month Trend Analysis Report                                                                     PAGE    2 

 Current         Company Name                  Annual     Current       Last     3 Months    4 Months    5 Months    6 Months    7  Months    8 Months    9 Months    10 Months   11 Months   12 Months 

 Fiscal                                        Sales       Month        Month       Ago         Ago         Ago         Ago           Ago         Ago         Ago          Ago         Ago         Ago   

 Period                                                                                                                                                                                                  

 2001/06  436316 Northeastern Distributor       1,199       1,199           0           0           0           0           0             0           0           0            0           0           0 

          403873 ABC Distribution Company       2,376       2,321          55           0           0           0           0             0           0           0            0           0           0 

          376387 Western Distribution               0           0           0           0           0           0           0             0           0           0            0           0           0 

          470234 Acme Supplies & Distribution  32,336       2,724       2,385       2,791       1,060       2,060       3,596         8,366       3,960       1,594          584       1,522       1,695 

          312008 Carla Jones and Company        4,652           0         745       1,067           0         773         269             0         311           0        1,568         154        -235 

          464500 Eastern Distribution         124,464           0           0           0           0           0      21,065        36,393         364      15,608       22,526      12,131      16,378 

          430716 Southern Companies               312           0          93-          0           0          93           0             0         147           0            0         165           0 

          197046 East Coast Specialties Store   5,999         441         150         597         904           0         597           468         537           0          725       1,403         177 

          385324 West Coast Distribution      221,942       9,794      10,636      21,954      14,006      29,312      13,787        12,725      12,719      16,500       23,337      16,728      40,444

Express Order Entry

Express order entry is designed to make order entry much faster especially when normal ARC/400 defaults are acceptable.  Instead of entering one product at a time, the Express Entry screen will allow the entry of many, many product numbers on one screen which looks like a spreadsheet.  When the spreadsheet is completed, the user presses the Accept function key and all lines are entered.  

The spreadsheet allows the entry of a product number, a quantity, a customer price and a ship date.  Normally, ARC/400 assumes an order quantity of one, a price equal to the list price, and a ship date of today.  If these are acceptable then one does not need to enter anything but the product numbers.  

                           Express Product Line Item Entry   08:37:37   9/13/02 

Order    2329 Tp: RG St: OP Sold to:  289351 Central and South West             

 Multiple-Lines Tp: SL St: OP                                                   

 Sel   Product-Number  Quantity      Price   ShipDate  Whse  BoM-Type   Express 

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y + 

   Enter all products; use ? for Product Search; use option 4 to remove from    

   list.  Leave fields blank to use default values.  Press F6 when complate.    

   4=Remove  F6=Accept_List  F8=Classic_Entry  F11=Show_Names  F12=Cancel_List  

There are safeguards for errors including the ability to review the entire order and make individual changes as necessary.  If ARC/400 does detect any error or warning, the full order entry detail screen will be displayed for the user to correct or confirm the choices.  Otherwise, the full order entry detail screen is not displayed.

See the attached Version 8.3 Order Entry Improvements for full information.

Hiding Unused Order Entry Fields

ARC/400 provides many features for everyone.  The downside to this is that there are too many fields on the order entry screens which might tend to confuse someone who does not even need these features.  Now, ARC/400 gives the ability to hide unused fields for ordinary day-to-day usage, while maintaining the ability to access the fields when necessary.  

How many of the following fields are used by your sales people in ordinary orders?  

· Freight Price

· Insurance Price

· Promotion Code

· Campaign Code

· Royalty Code

· General Legder Index

· Special Use Field

· Commission Flag

· Sales Person Commission Split fields

· Ship With Line

· Ship After Line

With the expanded order defaults (see following section), one can hide some or all of these fields for normal use, but make the fields available to authorized or super users.  The result is a cleaner and easier to use order entry system.

See the attached Version 8.3 Order Entry Improvements for full information.

Expanded Ripple Defaults in Order Entry

A ripple default is where the values enter into a line item are used as defaults for the next line item.  This is very useful where one needs to enter many line items that will all be shipped together.  

The All Ship Data ripple default is new and allows the rippling of all shipping data from line to line in order entry.  With this set to ripple shipping data, the ship dates, ship methods, and related information are all maintained from line to line.

Other ripple fields are available as well.  See the attached Version 8.3 Order Entry Improvements for full information.

Expanded Order Defaults

The new order defaults screen gives one the ability to customize how the order entry system operates.  Defaults can be determined at the company level, the sales division level and/or the user level.  With a little thought, these defaults can be quite powerful as you customize for different groups.  See the Order Defaults screen on the Company Control Menu, option 20.  

Screen 1 of 2

                         Order Entry Defaults - Detail       10:01:44   9/13/02 

                                  Display Mode                                  

                                 Screen 1 of 2                                  

               User ID: __________  Sales_Division: ____                        

       Line Item Defaults                         Header Defaults               

      Entry Line Type: SL                        Price List: _________          

      Commission Flag: _               Invoice Print Copies: 99 -> 99=use other 

      Out Ship Method: ______            Invoice in Package: _0 ->    defaults  

     Back Ship Method: ______              Backorder Option: ____               

      Discount Reason: ____                                                     

       Promotion Code: _________                                                

            Warehouse: ___                                                      

                                Control Defaults                                

             Allow Cancel Pack Lists: N   Skip Line Type Entry: Y               

 Allow Adding Products to Warehouses: N      Use Express Entry: Y               

           Require Campaign in Order: _    Require PO in Order: _               

         Last Maint Date: 09/10/02     Last Maint User ID: COSENTINO            

          F3=Exit                    F7=List Mode                               

 F11=Change Mode   F12=Search Screen                Page Up/Dn    F24=Screen-2  

See the attached Version 8.3 Order Entry Improvements for full information.

Product Information Web Site

The most ambitious and exciting new feature is the ability of ARC/400 to create dynamic web pages based upon the information in ARC/400.  The concept is simple: if substantial information can be put into the hands of a customer in a very short period of time then the chances of completing the sale are improved.  This is exactly what this feature does.

The sales person might say, “I have product information to back up my claims; let me send you an e-mail right now.  The e-mail will have an internet web page link attached which you can click to get immediate and up to date product information.   In addition, the web page has a Preview Link so you can get an immediate product preview using our streaming Real Video technology.  You will be able to see the preview in a matter of a few minutes.”  

This is a powerful sales tool that is very easy for the sales person to use and sent to a customer.  All you need is the customer’s e-mail address.  And since this is a dynamic web page, the information is NOT located in the e-mail, but is downloaded from the server in real time as the customer requests the information.

See the attached Product Information Web Page for complete information.

Version 8.3 Order Entry Improvements

Version 8.3 of ARC/400 includes several important Order Entry improvements which are designed to make order entry easier and faster.  This will be especially true for any organization that typically enters multiple lines into a single ARC/400 customer order.

These improvements are:

· Express Entry allows multiple products to be entered into one screen.

· Option to Skip Line Type Entry is an important feature for organizations that almost always use the same line type (such as SL for a purchase).

· Option to remove unused fields from the Order Line Item Entry screen.

· Ability to establish Order Entry defaults at various levels including different defaults for different people.

· Some order entry defaults were removed from the Sales Division screen as these are now implemented using the general Order Entry Defaults screen.

Express Entry

This is a feature that will allow multiple products to be entered into one data entry screen.  If many products are entered into an order, this feature will make order entry much faster.  

In Order Line Entry, the user will key the line type as usual; the express entry screen is displayed.  The user will key the list of products (up to 9,999 different products) and press F6 to accept.  This is it; all other values will default and will be validated as usual.  If there is any error or problem with any one or more lines then the full line item entry screen is displayed for review, change, correction and acceptance.

                           Express Product Line Item Entry   08:37:37   9/13/02 

Order    2329 Tp: RG St: OP Sold to:  289351 Central and South West             

 Multiple-Lines Tp: SL St: OP                                                   

 Sel   Product-Number  Quantity      Price   ShipDate  Whse  BoM-Type   Express 

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y   

  _    _______ __ ____  ______  __________   ________   ___                 Y + 

   Enter all products; use ? for Product Search; use option 4 to remove from    

   list.  Leave fields blank to use default values.  Press F6 when complate.    

   4=Remove  F6=Accept_List  F8=Classic_Entry  F11=Show_Names  F12=Cancel_List  

One simply enters all products into the product number field on each line of the spreadsheet.  Put a question mark (?) into the product number field to go directly to Product Search to find the appropriate product. Use the Page Down key to go to a new page. 

The quantity field is optional.  If left blank, the default value, which is usually 1, is used.

The price field is optional.  If left blank, the list price will be used as the selling price.

The ship date field is optional.  If left blank, the default date will be selected.  The default is usually today’s date, but there are a variety of options to change the default date.

The warehouse field is optional.  If left blank, ARC/400 attempts to determine the appropriate warehouse code.

The BoM Type is displayed by ARC/400 to inform the user of the type of product.

The Express field is either a Y (yes) or N (no).  If yes, express entry will accept all defaults and attempt to skip the display of the full line item entry screen.  If no, the full line item entry screen will be displayed to allow the user to enter other line item fields as the user sees fit.

Note:  regardless of any express entry default, the user has the option of using either Express Entry or ARC/400 Classic Entry (one product at a time) by simply pressing the appropriate function key.

Note:  If F11 is used, the screen will change to display the product name after it is entered.  This is a two line per item display so only half as many products are visible on a given screen.  Use F11 repeatedly to toggle back and forth between these two display modes.

Note:  To change the line type, press F12 to go back to the line type entry screen.

Note:  In express mode, pressing F6 will cause each product to be accepted and the List screen will be displayed.  

Note:  If any error or warning is detected, the full line item screen will be displayed for that item so the user can correct any error or acknowledge any warning.  Such errors and warnings will function as if the user had entered express = N on the express entry screen for that product.

Option to Skip Line Type Entry

The line type entry screen simply gives the user the ability to select the proper line type processing for the line item being entered.   However, if the vast majority of lines always use the same line type, this screen is just an extra keystroke for each line being entered.  

With this option in effect, the default line type is used, and either the Classic product entry screen or the Express product entry screen is displayed depending upon that selected default.

Remove Unused Fields from the Order Line Item Entry

There are more options available on the order line item entry screen than what most users need.  These extra fields can cause confusion and increase learning time for ARC/400 users.  This feature will allow such unused fields to become invisible so the user does not see the field.  

The following fields are eligible for removal from the line item entry screen:

· Freight Price

· Insurance Price

· Promotion Code

· Campaign Code

· Royalty Code

· General Legder Index

· Special Use Field

· Commission Flag

· Sales Person Commission Split fields

· Ship With Line

· Ship After Line

It is strongly suggested that you implement the option to remove the fields that you typically do not use.  The default can be different for different users.  In any case, the default can be changed during order entry.  

If ARC/400 determines an error in any removed field then the field will be displayed for the user.

Establish Order Entry Defaults

Use the order entry defaults screen to establish overall company defaults, sales division defaults and/or user defaults.  The order entry default screen is located on the Company Control File menu.

Defaults are established in order entry using a hierarchy of defaults.  If any default is set to blank at any level, the default will be determined at a lower level.  The levels are as follows:

· The company control file contains defaults that will be used if no other default is established.  

· Order Defaults for the organization.  Set the sales division and user fields to blank for this option to be effective.

· Order Defaults for a Sales Division.  Set the sales division field to the division code and user field to blank for this option to be effective.

· Order Defaults for a user.  Set the user field to the User ID and sales division field to blank for this option to be effective.

· Some default are saved in a customer order and will remain in effect for the life of the order.  See the Defaults Screen 1 in Order Entry for these fields.  The values in the Defaults Screen 2 in Order Entry are not saved for the order as these are dependent upon the order entry user.

Screen 1 of 2

                         Order Entry Defaults - Detail       10:01:44   9/13/02 

                                  Display Mode                                  

                                 Screen 1 of 2                                  

               User ID: __________  Sales_Division: ____                        

       Line Item Defaults                         Header Defaults               

      Entry Line Type: SL                        Price List: _________          

      Commission Flag: _               Invoice Print Copies: 99 -> 99=use other 

      Out Ship Method: ______            Invoice in Package: _0 ->    defaults  

     Back Ship Method: ______              Backorder Option: ____               

      Discount Reason: ____                                                     

       Promotion Code: _________                                                

            Warehouse: ___                                                      

                                Control Defaults                                

             Allow Cancel Pack Lists: N   Skip Line Type Entry: Y               

 Allow Adding Products to Warehouses: N      Use Express Entry: Y               

           Require Campaign in Order: _    Require PO in Order: _               

         Last Maint Date: 09/10/02     Last Maint User ID: COSENTINO            

          F3=Exit                    F7=List Mode                               

 F11=Change Mode   F12=Search Screen                Page Up/Dn    F24=Screen-2  

If the item is left blank then there is no default at this level.  It is common to leave many of these fields blank especially at the User level.  Exception: if a value of 99 is entered for the invoice print copies or the invoice in package then there is no default at this level.

Line Item Defaults and Header Defaults will cause the specified value to be entered into all new order orders.  Once the order is created, these values are saved in the order for the life of the order.  User the F2 Defaults screen in Order Entry to change.

Control Defaults cause the order entry to operate in the manner specified.  

· Allow Cancel Packing Lists:  controls whether the user is allowed to cancel a packing list when an order line item is cancelled.  If Yes, the cancel request will prompt the user to determine if the packing list should be cancelled as well.  If No, no packing list will be cancelled, and the order will not allow the cancellation of the items on a packing list.

· Allow Adding Products to Warehouses:  controls whether the user is allowed to specify an existing product at a warehouse code at which location the product has not been previously established.  If Yes, the user will be prompted to determine if the product should be automatically established at that warehouse.  If No, the entry of the product at a new warehouse location is not allowed.

· Require Campaign Code in Order:  controls if a campaign code MUST be entered before any order is accepted.

· Require PO in Order:  controls if a customer PO MUST be entered before any order is accepted.  

· Skip Line Type Entry:  controls if the Order Entry line type screen is displayed for new lines.  If Yes, the line type screen is skipped using the default line type for all lines.  However, the user can immediately cancel the product entry screen to enter any different line type.

· Use Express Entry:  controls if the Express Entry product screen will be used as a default or not.  In either case, both Express Entry and Classic Entry are available in all orders with the pressing of the appropriate function key.

Screen 2 of 2

                         Order Entry Defaults - Detail       10:23:22   9/13/02 

                                  Display Mode                                  

                                 Screen 2 of 2                                  

               User ID: __________  Sales_Division: ____                        

    Ripple Defaults from Line to Line            Hide Line Item Fields          

             Line Type: _                           Freight Price: Y            

          Sales Person: Y                         Insurance Price: Y            

             Warehouse: _                          Promotion Code: Y            

        Promotion Code: _                           Campaign Code: Y            

       Out Ship Method: _                            Royalty Code: Y            

       Commission Flag: _                    General Legder Index: Y            

       Discount Reason: _                       Special Use Field: Y            

   Discount Percentage: _                         Commission Flag: Y            

         Promised Date: _                      Sales Person Split: Y            

             Hold Date: _                          Ship With Line: Y            

         Freight Price: _                         Ship After Line: Y            

       Insurance Price: _                                                       

         All Ship Data: Y                                                       

          F3=Exit                    F7=List Mode                               

 F11=Change Mode   F12=Search Screen                Page Up/Dn    F24=Screen-1  

The Ripple Defaults from Line to Line controls whether the default should be automatically changed for new lines once the value is entered by the user.  This causes the default for new lines to match the previous line.  

The All Ship Data ripple field will cause all shipping data to ripple from line to line.  This includes the ship date, promised date, out ship method, and transit days estimate.  In addition, for previews, rentals, and other convertible line types, these are also rippled from line to line:  the usage dates, the usage number of days, the return date, the back ship method and back transit days estimate.  For bill-only lines, the ship date is used as the Bill Date and is rippled from line to line as well.

The Hide Line Item Fields will cause the specified field to not display in the Order Entry Line Item screen.  Set to Yes for fields that are not normally used.  If ARC/400 detects any error in any of these fields during order entry, the field will be displayed.  The Defaults Screen in order entry can be used to override these defaults when necessary.

Order Entry Defaults Were Removed From The Sales Division Screen

The following is the new Sales Division screen  which is table 040 in the Table File Maintenance.  The order entry defaults from this screen are added to the general Order Entry screen.

                    Table File Maintenance - Display Screen  10:42:19   9/13/02 

                             Display Mode                                       

                     Sales Division Codes                                       

          Table.. 040  Code Value . . BUSN        Expiration_Date: ________     

              Description. . COMMERCIAL BUSINESS DIVISION                       

       Extra_Ship_Transit_Days: 99  -> 99 means use company default             

    Ignore_Return_Availability: _         Telephone Number: ____________________

 Print Sales Name on Documents: _   Override Invoice Queue: __________          

                   Fax_Overlays    Printer_Overlays   Printer_Forms             

        Invoices..: __________        __________       __________               

   Packing_Lists..: __________        __________       __________              

    Drop_Ship_PO..: __________        __________       __________               

     Order_Forms..: __________        __________       __________               

      Letterhead..: QLETPRT2__                                                  

      Cover_Page..: FAXCOVR2__                                                  

          F3=Exit                    F7=List Mode                               

        F11=Change Mode   F12=Search Screen                Page Up/Dn           

ARC/400

Product Information Web Page

It is important to provide timely and accurate information to customers about your products and services.  The ARC/400 Product Information Web Page feature allows a sales person (or anyone else) to send a browser enabled e-mail to the customer.  The customer reads the e-mail and clicks on the product link.  The appropriate product information web page displays in the customer’s browser.  

This feature is unique because there is no HTML setup.  All web pages are created automatically by ARC/400 using Java technology.  These are dynamic web pages; the displayed information is always up to date with ARC/400 information.  There is no web site product maintenance and on-going changes as with HTML static web pages.
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From:  Jay Cosentino [jaycos@cacorp.com] Sent: Hone.
Toi  jay cosentino
co

Subject: _The Praduct Information that you Requested

It was a pleasure talking to you again about yOUr WpCOMing training schedule. Your plans seem quite ambitious, but &
I am sure that I will be sble to help. Attached are links to the product informacion that you will need. Click on
the Previev limk for a Real Video preview. If you like it, I will send the DVD on approval for your review and
purchase. Have a good day, Jay

Click on product URL to display product information in your browser
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The customer receives the e-mail.  It contains a personal message from the sales person.  It contains the links to the ARC/400 Product Information Web Pages; the sales person had selected one or more products from the usual ARC/400 product search or product screens.  Very easy and fast.  

When the customer clicks on the URL link, the web page is built by the web server and is displayed in the customer’s browser.  The following is an example:
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Product SKU
0000060'WS DVD.

Release Date

111272001

The first major motion picture captured and created
directly from the digital source and digitally mastered
by THX, the Episode Il DVD allows fans the chance to

relive the adventure in the way Writer Director George

Lucas meant it to be seen, with spectacular digital
clarity.

Sale Price
52999
GOVT $2398
Rental Pricing
5250 3days
550 5 days
Training Level
COLLEGE





The web page is customized for your company; this is done simply by adding a HTML header and/or footer to include your logo and other information.  The remainder is created by ARC/400 from the data in the ARC/400 data base.  

Special features include an optional product picture, a video preview, and an audio message.  The Preview Movie link that you see above will connect to any video format.  A Real Video or Quicktime video work best.  

What is Included on the Web Page?

You have control over what information is displayed.  The following is a list of available fields that you can select or not.  If selected, the information is displayed.  

· Product Name  (line one)                            

· Product Name (line two)                  

· Full Product Number (base product+ version + extension)   

· Release Date                             

· Run Time in minutes                      

· Primary language                         

· Primary Producer                         

· Product Line 

· Acquisition Source                        

· Collection 

· Catalog Description                              

· Features and Benefits and Selling Points                  

· List of available formats & versions  

· Purchase Pricing                              

· Rental Pricing                           

· Available Stock Quantity  (lists the warehouse and the “available to sell” quantity)        

· Training Level                           

· Bill of Material Components (ancillary items shipped with main product)           

· Cross Sell Products

· Substitution Products             

· Any product TAG field                     

· Any product extension TAG field                    

· Any Freeform Text TAG field              

· UPC Code                          

· ISBN Code                         

· Color                             

· Duplication Rights                

· Link to Preview Video             

· Link to Audio Clip                

· Extra Space on Web Page  <p>      

· Horizontal Rule on Web Page  <hr>       

You select which of the above you want to include on the web page.  In addition, one can determine the label text to display.  If the field is selected, but the product information is blank, the field is not displayed on the web page.

Additionally, any user TAG field can be included.  Therefore, one can put lists or text into the web page under complete control.

What about Product Information for Internal Staff?

This concept works as well with Internal Staff as it does with customers.  Instead of sending an e-mail with links, simply enter a “W” on any product screen to signify that you want a Web Page displayed.  Then, magically, the web page with that product’s information will display on the PC.  

Since internal staff may require different (possibly more) information than what is supplied to a customer, the Web Page generated for Internal Staff will use different criteria to determine what is displayed.  So, one might find that internal staff get almost all information while customers get a more concise list of information.

How to Control the Overall Look of the Web Page

There is a general page setup screen that allows you to control the look of the web page.  It also allows you to control the directories and subdirectories where you keep your files.

                         Product Information Page Setup  13:34:06   8/28/02     

                                                            ___EXAMPLES_____    

  Background GIF: images/blank.gif________________________   background.gif     

 Image_Directory: images/_________________________________   image/             

 Audio Directory: sounds/_________________________________   sound/             

    Audio Format: .wav_                                      .wav               

 Video_Directory: movies/_________________________________   movie/             

    Video_Format: .mov_                                      .ram               

     Footer_HTML: cac_footer.html_________________________   your_footer.html   

     Header_HTML: cac_header.html_________________________   your_header.html   

     Style_Sheet: style.css_______________________________       your_style.css 

       Note: there is no validation of this information until the web page      

             is created.  Therefore, any error may cause unpredictable          

             results.  All directories should end in a slash (/).  Nesting      

             directories is allowed: images/subimages/.                         

             See examples for the required format of data.                      

         Last Maint Date: 08/28/02     Last Maint User ID: COSENTINO            

                      F3=Exit  F6=Accept  F12=Cancel                            

The background GIF is a picture which is used in the background of the web page.  This HTML statement is generated:  <body background="<%= bgImage %>"> where bgImage is your file name.

The image directory is where you will keep your product pictures.  All pictures will have a name of the base product number with a .jpg extension.  A picture is not required.

The audio directory is where any audio is maintained.  The product must be audio enabled by setting the audio flag in the product record to “Y”; the default is that products are not audio enabled.  If so enabled, an audio icon (“sound.gif”) will be displayed on the web page linking to a audio file.  The file name is the base product number with an extension as stated in the audio format field.  For example “sounds/0000385.wav”

The video directory is where any video is maintained.  The product must be video enabled by setting the video flag in the product record to “Y”; the default is that products are not video enabled.  If so enabled, a video icon (“movie.gif”) will be displayed on the web page linking to a video file.  The file name is the base product number with an extension as stated in the video format field.  For example “movies/0000385.ram”

The footer HTML file is optional, but would contain any specific HTML that would be appropriate at the bottom of the web page.  This might include credits and links.  

The header HTML file is optional, but would contain any specific HTML that would be appropriate at the top of the web page.  This might include your logo, company name, etc.  

The style sheet is your HTML style sheet that will be used to describe the various formats.  This is how you control the size, color, etc. of each field.  Each field and each label that is included on the web page can use any standard or custom style.

Do I have control over Fonts, Colors, and how items are displayed?

Yes, by using a Style Sheet.  There is a sample style sheet provided with a file name of style.css.  For each label and for each piece of data, a style name can be entered to give you control over what each piece of information will look like.  See the following:

.Gradient {


font-family

: Arial;


font-weight

: bold;


color


: White;


font-size

: 10pt;


text-indent

: 5px;


width


: 95%;


line-height

: 150%;


background-image
: url('images/gradient.gif');


margin-top

: 10;


margin-bottom

: 10;

}

This is a style definition with a label of “Gradient” as is used for the Description label on the above sample Web Page.  The style concept gives one much control.  One can use the sample styles or create custom styles.  Then, one can apply the style to any pieces of data or label; a different style can be given to any and every data and label.  

How Does One Select an Item for Sending Product Information to a Customer?

From any of the Product screens (product search, product title display and product extension display), enter an “E” in the select option field.  After selecting one or more products to send, press F6.  You will notice that after entering an “E” then the F6=Send will be displayed on the screen.

                       ARC/400 - Product Search & Inquiry    15:33:07   8/29/02 

 Product: _______ __ ____  Key Word/Subject: WARS___________________________    

 Acquired __________    Collection __________    Tag: __________ __________     

 Filters: Mfg? N Active? Y  Version: __ Extension: ____ Whse: ___ Usage: _      

 1=Select 3=Display 4=Annotations 5=Benefits 6=Substitutions 7=X-Sell E=E-Mail  

sel        product description                      collection      status      

 E 0000060 STAR WARS EPISODE II                     COURS           ACTIVE      

               F3=Exit  F5=Refresh  F6=Send  F11=Fold  F12=Cancel               

After entering the E for E-Mail and pressing F6 when all products are selected, one will get the following screen:

                      Send Product Information Via E-Mail    15:36:48   8/29/02 

        Mr. Randy Harrison                   Boeing Commercial                  

                                             Seattle WA 98124-2270 USA          

     To: Randy Harrison___________ rharrison@boeing.com________________________ 

   From: Jay Cosentino____________ jaycos@cacorp.com___________________________ 

  Subject: Your Product Information Request_____________   Create Diary?: Y     

           _________________________________________________________________    

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                          

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

           _________________________________________________________________                                                                         

F3=Save_For_Later   F4=View_Items   F5=Refresh   F6=Accept  F15=Change_Customer 

The e-mail address for the recipient as well as the sender are obtained from the data base.  The sales person can enter a reasonably long note for the e-mail message.  Press F6 and the task is complete.  The customer will receive the e-mail and click on the link as shown previously.

The sales person can press F4 to view all selected items; any can be removed from the list screen.  The default is for ARC/400 to automatically create a diary note for each item sent to the customer for a permanent record.

How Can the Sales Person View the Web Page for Himself or Herself?

The sales person will use the same product screens (product search, product title display and product extension display) and place a “W” in the select option field.  After selecting one, the Web Page will be automatically displayed on the sales person’s PC.  Note:  this requires ArcPcServer to be connected.

What are the Prerequisites?

· ARC/400 Version 8.2 or greater.

· A local web server must be installed on the same network as the AS/400 server.  We suggest Microsoft IIS or the free, open source Apache server.

· A local Java Servlet application server on the same network as the AS/400 server.  We suggest the IBM Websphere application server or the free, open source Tomcat application server.

· For customer directed Web pages:  The AS/400 server must be “mail enabled”.  Either route AS/400 mail to a local mail server such as Microsoft Exchange or configure the AS/400 as your mail server; the determination may be determined by firewall considerations.  

· For the Internal Staff directed Web Page, the ArcPcServer software (version 2.1 or greater) must be installed and connected on the user’s PC.

What do you get with this feature?

· A java servlet that will control the connection to the AS/400 server.  Normally, no user changes to the servlet are necessary.  This is contained in file: cacorp.AS400util.jar.  This sevlet is registered with your Java Servlet application server.

· A java server page (jsp) with the logic to build the web page.  Normally, no user changes to the jsp are necessary.  This is contained in a file: ARC400ProductInfo.jsp.  This jsp is placed into the directory determined by your application server.

· GIF files for the audio icon, the video icon, a sample “gradient.gif” and a empty gif (“blank.gif”).

· A sample style sheet named style.css.

· The ARC/400 screens and connections that allow ARC/400 to control the process.

· The Java Toolkit “jar” file.

The Web Site Location Setup Screen

              ARC/400 Company Control File Maintenance   08:48:52   8/29/02     

                     Product Information Web Site Locations                     

       Internal_HTTP_Prefix: http://128.1.1.108/website/___________             

       Internet_HTTP_Prefix: www.arc400.com/_______________________             

                      F3=Exit  F6=Accept  F12=Cancel                            

The above screen is used to identify the URL where the application is stored.  Since firewalls might require a different URL for internal staff then for customers, two URL’s are included.  Customer e-mails will be created with the Internet HTTP Prefix and internal staff web pages are created with the Internal HTTP Prefix.  

Note: if you leave either URL blank, the feature is turned off.

Controlling Product Information Fields

The list of fields to be controlled are maintained with a File Maintenance display which uses the same look and feel as all other file maintenance screens in ARC/400.  For each field, enter the following information:

                      Product Information Fields - Detail    09:00:12   8/29/02 

                                  Display Mode                                  

                    Field: BENEFITS__  File:  BENEFT____                        

                           Features and Benefits______________________          

                 Sequence: ___65                                                

     Enable_for_Customers: Y                                                    

         Enable_for_Staff: Y                                                    

               Label_Text: Features and Benefits______________________          

              Label_Style: Gradient__________                                   

               Data_Style: Bold______________                                   

         Last Maint Date: 08/28/02     Last Maint User ID: COSENTINO            

          F3=Exit                    F7=List Mode                               

        F11=Change Mode   F12=Search Screen                Page Up/Dn           

	Field
	This is the name of the data field in the Product Informaiton Web Page.  This name is limited to the names in the field list; however, this limitation is not applicable to TAG fields.  See TAGS for more information.

	File
	The file name is used for documentation purposes; it is not required except for TAG fields.  See TAGS for more information.

	Description
	Text for documentation purposes only.

	Sequence
	Specifies the relative sequence of this field with other fields.  Change to control the order in which items need to be displayed on the Web Page.

	Enable for Customer
	Specify a “Y” to include this field on Customer directed Web Pages.

	Enable for Staff
	Specify a “Y” to include this field on Internal Staff directed Web Pages.

	Text Label
	Specify the text that is displayed on the Web Page to label this field.  Leave blank to eliminate the label.

	Label Style
	Specify the style name from the Style Sheet (specified in the Product Information Page Setup).  There is no validation until the web page is displayed.

	Data Style
	Specify the style name from the Style Sheet (specified in the Product Information Page Setup).  There is no validation until the web page is displayed.


TAG fields are entered similarly.  A TAG field is user defined so additional considerations are required.  For a TAG field, enter the file name of “LTAG” if the tag field is a Base Product tag.  Enter a file name of “CTAG” if the tag field is a Product Extension tag .  The field name is the TAG name that you have given to the tag.
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