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Chapter 4   Product Functions

All products within the ARC/400 system are located in a multiple tiered product structure that offers considerable flexibility and many features.
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  Product Usage

  Product Numbering

All product numbers consist of three parts: a base product number which is a 7 to 15 position alpha and numeric field, a version which is a 2 position alpha and numeric field, and an extension which is a 4 position alpha and numeric field.  The base product number represents the logical identity of the product with a product name, catalog description, features and benefits, etc.  The version represents special non-physical classifications of the product such as preview product, special language product, or modification levels of the product.  The extension represents a physical format including the physical aspects of the product such as weight and size.

The base product number is defined in a product title record.  The one record is common to all potential versions and extensions or formats for the product and to all warehouse locations.  So, the one base product number may have multiple versions and extensions, each of which may be located at multiple warehouses.

The product number, when combined with the version and extension, is unique.  For a video tape as the product, the versions may be thought of as:  000A001 PV (preview)  or 000A001 GR (German).  The extensions may be thought of as:  000A001 PV VHS, 000A001 PV BETA, and 000A001 PV PAL.  Each product uses the common base product number (000A001) because each is the same logical product, but in different versions and extensions.  A workbook that is closely associated with the main product and accompanies each tape may be defined as 000A001 PV WKBK.

Multiple versions of one product may represent a variety of ideas: different languages of the same book, or different modification levels for software.  Multiple extensions to the product may represent different sizes for the same dress style, different lengths for hardware items, etc.  How versions and extensions are used will vary from one situation to another.  However, it is important to consider the various versions and extensions as multiple variations of the same base product.

The concepts of versions and extensions are optional within ARC/400.  All items may use "blanks" as versions and extensions, essentially making the base number the same as traditional product numbers.  Your business situation will determine how and when and if versions/extensions will be used.

The maximum length of the base product number can vary between 7 and 15.  If a given product uses both versions and extensions then a product number’s maximum length is 7.  However, if you do not use versions or do not use extensions or do not use both then the length can be longer.  
	Product numbering practice
	Maximum Length

	Using both version and extension
	7

	Using only extension
	10

	Using only version
	11

	Using neither version nor extension
	15


Left or Right Justified  Product Numbers  Product numbers are usually entered as left justified alpha and numeric codes or as right justified numbers.  For left justified, the product code will be right filled with blanks if not already 7 characters long.  For right justified, the product number will be filled to the left with zeros.  Each company’s situation will determine which is best for you.

If right justified numbers are used, keying the product numbers is easier if one standard is followed.  Entering a short number, like 123 will automatically right adjust the numbers and left fill with zeros.  So the keyed in “123” will display a 0000123 in the field.

Specifying right or left justification is an installation option.  See the Company Control File, Warehouse and Shipping Parameters, Right Adjust & Zero Fill Products.

Assigning Base Product Numbers  Product numbers can either be assigned by users or assigned by ARC/400.  If assigned by ARC/400, the base product number must be numeric and must be sequentially assigned.  To initiate the ARC/400 assignment of product numbers, enter any non-zero, numeric product number into the “Last Product Number” in the Company Control File.

  Entering Product Versions and/or Extensions

Product number entry fields are 15 characters in length.  Simply enter the base product number plus any version or extension into the entry field.  Separate the base product number from the version from the extension with at least one blank between entries.  

For example: the field on the screen might look like:     Product: _______________    

There is only one spot where the user would enter something like 

123  VHS           or  123 S  VHS       and ARC/400 would interpret properly. 

  Mixed vs. Upper Case Product Names

 ARC/400 supports both Upper Case or Mixed Case product names.  This is selectable in the Company Control File, Warehouse and Shipping Control Fields.  The default is Upper Case product names.
  Multiple Tiered Product Information

There are a number of different records that make up product definition within ARC/400.  

The product title information contains the logical concepts of the product.  Information included are the product name (or title), when acquired, product line, collection, producer or author, etc.  

The product version information represents the non-physical concepts of the product.  Information includes product variations based on language, spoiled preview videos, and revision levels.

The product extension information contains the physical concepts of the product.  Information includes shipping information, size, weight, etc.

The warehouse balance information includes stock quantities, purchasing information and warehouse location codes.

These various levels of information fully define the product.  The one product title may be sold in multiple languages.  The language versions may be sold in various formats.  Each format may be located at multiple warehouses.  These multiple levels of information provide flexibility for a powerful product data base structure.

  Product Search and List Screens

Product screens can be entered in either a Display Only mode or in a Maintenance Mode.  In display only mode, product information may be displayed, but not changed.  Determination of the mode is made in the menu control file.

                        Product Search & Maintenance    17:13:52   1/04/02 

 Product: _______________  Key Word/Subject: QUALITY________________________    

 Acquired   __________  Collection __________    Tag: __________ __________     

 Filters: Mfg? N Active? Y  Version: __ Extension: ____ Whse: ___ Usage: _      

 Detail Mode: N                                                                       

 1=Select 3=Display 4=Annotations 5=Benefits 6=Substitutions 7=X-Sell E=E-Mail

sel        product description                      collection      status      

 _ QUAL1   QUALITY ONLY WAY                         CO              ACTIVE      

 _ QUAL2   QUALITY-ONLY WAY SELF LEARNING 2ND       CO              ACTIVE      

 _ TNEXT   TIME:THE NEXT DIMENSION OF QUALITY       CO              ACTIVE      

 _ TOTALQ  TOTAL QUALITY                            NG              ACTIVE      

  Clear    Fold                               Exit    Cancel                         

The following search criteria exist:

	Product 
	Enter the base product number if it is known.  If a version or extension is entered, these will be moved to the filters field if the filters fields are not otherwise specified.  

A generic product number can be specified by using an asterisk following the partial product number.  For example, enter ABB* to list all product numbers beginning with ABB.

If a UPC code is entered, the product number associated with the UPC code will be displayed as if it were directly keyed by the user.

	Keywords or Subject Areas
	From one to five keywords can be entered, separated by at least one space.  A keyword is any word in the product title or any subject area.  Any single character is ignored as a keyword.  Only the first 10 characters in any word is used as the keyword.

Partial keywords can be entered by using an asterisk to initiate a generic search.  For example MOTOR* will select motors, motorboat, and all other keywords which start with MOTOR.

Use a "?" in any keyword field to obtain a list of all keywords with the number of occurrences of the keyword.  This is especially useful in finding a misspelled name.

The subject area feature can be used to add any additional keyword to any product.

Keywords (except subject areas) are two characters or more.  A word of more than 10 characters will use the first 10 characters as the keyword.  A list of "out words" exists to eliminate trite words from the keyword file.  Trite words are: AND, BOOK, FOR, HOW, THE, THIS, WHY, WITH, YOU, and YOUR.

	Acquisition Source
	The acquisition source code.  Use "?" for list.

This is a user definable field that may be defined and displayed differently according to your needs.

	Collection
	The collection code.  Use "?" for list. 

This is a user definable field that may be defined and displayed differently according to your needs.

	Tag
	Search based on user tag fields.  Tags are user definable fields consisting of a Context and field values.  

The first field is the tag context.  This is a required field if a tag search is used.  Use a “?” in the field to obtain a list of the valid tag contexts.  

The second field is the tag value for the specified tag context.  This is a required field if a tag search is used.  Use a “?” in the field to obtain a list of the valid tag values IF the tag context was defined with a validation table.

	Mfg? Filter
	Normally, only marketing products will be listed.  To list manufacturing products, enter a "N".  Note: if an item is defined as a Manufacturing Type product then it will also be displayed using Active=N.  See Hiding Products in the following section.

	Active? Filter
	Normally, only active products will be listed.  To list all products, enter a "N".  Note: if an item is defined as a Manufacturing Type product then it will be displayed using Active=N.  See Hiding Products in the following section.

	Version Filter
	Filter the product list to only show base product titles that have at least one item with this version.

	Extension Filter
	Filter the product list to only show base product titles that have at least one item with this extension.

	Warehouse Filter
	Filter the product list to only show base product titles that have at least one item with this warehouse.

	Usage Filter
	Filter the product list based upon the usage field in the product extension screen.


The above selection criteria will cause a list of product to be displayed on the screen.  Once displayed, various options can be selected by entering the number next to the desired product on the search screen.

Selection Options for Search and List screen:

	
	1=Select allows the product to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product function can be selected which will use the product which was selected.

	
	3=Display displays a product screen in display mode.

	
	4=Annotations displays the annotation screen (see “Product Annotations” section in this chapter).

	
	5=Benefits displays the features and benefits screen (see “Features and Benefits” section in this chapter).

	
	6=Substitutions or 6=Subst. displays a list of substitute products for the given product (see “Substitution Titles” section in this chapter).

	
	7=Cross_Sell or 7=X-Sell displays suggested product to sell along with this product.

	
	H=History displays the sales history for the product  (maintenance mode only)

	
	E=E-mail marks the product for emailing the Product Information Web Page to a customer.  After one or more items have been selected, press F6 or Send to initiate the e-mail.


Function Key or Pushbutton Options for Search and List screen:

	
	F2=Clear clears the screen of all selection criteria and product lists.

	
	F3=Exit returns to a previous screen.

	
	F5=Refresh redisplays the results of the current search criteria.

	
	F11=Fold displays one or two lines of information for each customer found by the search process.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit)..


A product search is easily performed from many menus and other screens within the ARC/400 system.  In fact, product search allows virtually all functions to be quite usable even if one has no knowledge of the product number.

The product search screen requests one or more selection criteria to be entered.  Enter the product number if known or enter any word in the product name.  Press the enter key and all products that match the selection criteria will be listed.  Depending upon what selection criteria is entered, zero, one or many products may be listed.  If more than one selection criteria is entered, any listed product will match all of the selection criteria.

The product search allows filters based upon the existence of particular formats, versions, and warehouses.  Any filters applied on the product search screen will follow into the product title and product extension screens. 

Generic product code support:  If you enter a partial product code followed by an asterisk, the search will find all products with product codes beginning with the text that is specified.

  Detail Mode Product Search

Since ARC/400 has a three level product structure (base product, version and extension), one could have  many combinations of versions and extensions for each base product.  Therefore,  the product search normally displays only the list of the base product numbers.  When one requests 3=Change or 3=Display in the selection option field, the Product Title screen is shown with all combinations of versions and extensions.

Detail Mode = YES is an alternative to the above behavior.  Set Detail Mode to Y will cause all combinations of versions and extensions to be displayed directly on the Product Search screen.  This would be preferred if:

a) your company did not use versions or extension codes, 

b) your company used only one or two versions or extensions with each base product, or 

c) you simply wanted to see all of the combinations on the product search screen.

When Detail Mode is requested, the list of products will include the base product number, the version and the extension.  The selection options will then be expanded so you can selection options that are only available with a fully specified product number.  Use a ? or /  in the selection option field for a full list of available options.  These options include:

1=Select and Return to previous program 

3=Change Title Screen                   

4=Annotations (Catalog Description)     

5=Features and Benefits                 

6=Substitution Products                 

7=Cross Sell (related) Products         

9=Open Purchase Orders                  

A=Availability Matrix                   

B=Order Entry Bill of Materials         

C=Client Specific Screen (if available) 

E=Web Page Controls

H=Sales History                            

I=Marketing Rights                     

M=Manufacturing Bill of Materials      

O=Contents of Combo Product            

P=Extension/Format Screen              

R=Pricing                              

S=Stock Status                         

U=Usage Statistics                     

W=Display Product Information Web Page

For information about these options, see Product Search options previously listed and see the Product Title screen options following.
  Hiding Products from Product Search

Most companies have products in the database that are either used internally or used rarely and should be hidden from the normal product search screens in order to focus the end user on the current, active products.  The user can at any time re-call these hidden products when necessary.  There are a variety of ways to hide products, depending upon the circumstances.

· An Inactive product is one that is no longer used in marketing and is not allowed for new entry in Order Entry.  Inactive, Withdrawn products need to have the ACTIVE Only flag set to N to display; otherwise, they are hidden.  

· Manufacturing Items are typically component items that are only used in the light assembly processes in the warehouse.  These are hidden unless the Mfg flag is set to Y to display these items.  A manufacturing item is one with either a Manufacturing  type set to Y in the product extension screen or has an extension that is defined (in table 828) as either PACKAGING or MFG COMPNT.

· Some products are only rarely used and should normally be hidden.  These are defined by their version or extension code.  For version, table 801 should have a version type of RARELYUSED.  For extension, table 828 should have a product type of RARELYUSED.  In either case, the product will only be displayed if a) that version or extension is explicitly requested in the search filters, or b) the ACTIVE Only flag is set to N.

  Product Title Screen

                         Product Title Master- Modify   17:46:14   1/04/02 

                                  Screen 1                                              

 Product:         QUALITY ONLY WAY________________________ St: ACTIVE__ 07/01/01        

 QUAL1__________  0162011_________________________________ Reason. . .: ____    

  Subject Areas : SUBJECT 1_  Language .......: __________  Dup Rights .....: N 

                  __________  Sales Division .: __________  Certified ......: N 

Collection .....: COURS_____  In Service Date.: __________                    .  

Training Level .: ADULT_____  Release Date ...: 01/01/1988                    .  

Product Line ...: MR________  Master Approval.: 05/27/1999                    .  

Acquired From ..: STORE_____  Contract Date ..: 05/27/1999     Entry / Maint    

Running Time ...: 56.00_____  Primary Extension __________  07/14/99 MARTHA     

Color ..........: COLOR_____  Primary Version.: __________  01/04/02 COSENTINO  

 Filters: Mfg?: N Active Only?: Y Version: __ Extension: ____ Whse: ___ Usage: _

        Sel Vr Extn Whse  Available  On_Order Back_Ordr BoM   Status

         _     CDI   HRW          0         0         0      ACTIVE             

         _     CDK   HRW         13         0         0      ACTIVE             

         _     CDK   SLW        136         0         0      ACTIVE             

         _     PKT   SLW          0         0         0      ACTIVE             

         _     PRP   SLW          0         0         0      ACTIVE           + 

  1=Select 2=Price 3=Stock 4=OE-BoM 5=Extn 6=PO 7=Avail 8=Rights 9=Mfg-BoM     

U=Usage C=Client H=History M=Combo          Tags      Subject    Annotations   

  Benefits    Substitutions    Royalty    Codes      Exit    Cancel    Accept                                                                                      
User defined and user controlled fields are highlighted above in the darker shading.  An installation option allows for these 19 screen entries to be displayed as any of the 29 possible ARC/400 fields including user defined fields.  See Chapter 13, Systems Administration, User Screen Definition and Validation for more information.

The following fields are stored, accessed and displayed for each base product title:

	Product 
	The base product number being displayed.  The title of the product is displayed.  The title may extend to a second line, but the second line will be displayed only on certain product screens, packing slips, and invoices.  Searching can take place on any word in either line of the title.

	Product Name
	Specify the product name.  There are two lines available, but only the first line is used in many screens and reports.  Both lines are used in documents for the customer, such as invoices and packing lists.

If Extension Level Product Names support is not active (see Company Control File) then this name is used for all versions and extensions of the product.  

If Extension Level Product Names support is active, the name is the default for all versions and formats, but the name can be changed on the Product Extension screen.  If changed here, the user will have the option presented whether the changed name should apply or not apply to all versions and extensions.

Note:  the title level product name is the only name displayed on the Product Search screen.

	Status, Date and Reason
	The status code of the product.  Usual codes are ACTIVE, INACTIVE, WITHDRWN, NO BKORD and HOLD.  The date of the last status change is displayed (if the status has been changed since initial entry of the item).  A reason code may be displayed for non-active items.

	Hold Reason
	If the product is on HOLD status, this is the hold reason code.  Use "?" for a list or use Codes.

	Subject Codes
	Subject code are used for keyword searching for the product.  Up to 20 subject code categories can be entered or displayed using Subject for subject codes.  The first two are always displayed.  If more than two exist, “(More Avail)” is displayed next to the codes.  

	Collection
	Optional user field.  The collection which this product is a part of.  Use "?" or Codes for a list.

	Training Level
	Optional user field.  The training level which this product applies to.  Use "?" or Codes for a list.

	Product Line
	Optional user field.  The product line which this product is a part of.  Use "?" or Codes for a list.

	Acquired From
	Optional user field.  How this item was acquired.  Use "?" or Codes for a list.

	Running Time
	Optional user field.  The runtime in minutes and seconds for a video tape or film.  Enter minutes and seconds separated by a period.  e.g. for 120 minutes and 10 seconds, enter as 120.10   This will display as 120:10

	Color
	Optional user field.  The color type of a video tape or film.  Use "?" or Codes for a list.

	Language
	Optional user field.  The language used in a video tape or film.  Use "?" or Codes for a list.

	Sales Division
	Optional.  The sales division if this product is marketed by one sales division.  This information is used for display purposes only.

	In Service Date
	Optional.  The date that the product was originally placed into service.

	Release Date
	Optional user field.  The date that a video tape or film was released for distribution.

	Master Approval
	The date in which the product master has been approved.

	Contract Date
	The contract expiration date for the current producer contract.

	Primary Extension
	Optional.  Used as a default if no extension is specified in order entry.  If blanks, the default in the Company Control File is used during order entry. 

	Primary Version 
	Optional.  Used as a default if no version is specified in order entry.  If blanks, the default in the Company Control File is used during order entry.

	Dup_Rights
	Optional user field.  Signifies if duplication rights are available to be sold for this item.

	Certified
	Optional user field.  Signifies if the item has been certified for duty processing.

	Filters:
	

	Mfg
	The list of items usually excludes manufacturing items which are used in the assembly of the product.  Specify "Y" to list all items including manufacturing items.  A manufacturing item is an item with Manufacturing Type set to Y in the product extension screen or with a format code specified as a Packaging or a Mfg Compnt product type in the Extension Code definition table.

	Active Only
	The list of items usually excludes items that are INACTIVE and WITHDRWN.  Specify "N" to list all items including inactive products.

	Version Filter
	Specify a version to list only those items of that version.

	Extension Filter
	Specify an extension to list only those items with that extension.

	Whse Filter
	Specify a warehouse to list only those items from that warehouse.

	Usage Filter
	Filter the product list based upon the usage field in the product extension screen.


A list of all combinations of warehouses and extensions is displayed toward the bottom of the screen.  This information is used by marketing and service personnel for quick stock information while servicing a customer.  Information includes the version, extension, warehouse, quantity available for sale (on hand quantity minus the reserved quantity), on order quantity, back ordered quantity, Order Entry Bill of Material code if any, and the status.

Selection Options for Product Title screen:

	
	1=Select allows the product to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product function can be selected which will use the product which was selected.

	
	2=Price displays the list price alternative screen  in display mode (see “List Price Alternatives Screen” section in this chapter).  For information on revising list prices, see “List Price Maintenance” section in the “File Maintenance” chapter. 

	
	3=Stock displays product’s stock status (the warehouse balance screen) - see “Warehouse Balance Screen” section of this chapter.

	
	4=OE_BoM displays the product’s Order Entry Bill of Material screen (see “Bill of Materials” section of this chapter).

	
	5=Extn displays the product extension screen (see “Product Extension Screen” section in this chapter).

	
	6=PO displays the purchase order screen (see “Finding Products on Purchase Order” section in the “Purchasing System” chapter).

	
	7=Avail displays the availability screen for this product (see “Availability Tracking Screen” section of this chapter.

	
	8=Rights displays the marketing rights screen

9=Mfg_BoM displays the product’s Manufacturing Bill of Material screen (see “Bill of Materials” section of this chapter).

U=Usage displays the product usage screen.

C= Client  displays a client specific screen.

H=History displays the product history (maintenance mode only)

M=Combo if the item is a Combo Product, the component products are then displayed. 

E=E-mail marks the product for emailing the Product Information Web Page to a customer.  After one or more items have been selected, press F6 or Send to initiate the e-mail.


Function Key or Pushbutton Options for Product Title screen:

	
	F2=Tags allows operator to enter user defined tag field for this product (see the “Using the Tag Fields” section in this chapter).

	
	F3=Exit returns to a previous screen.

	
	F5=Restart_Edits restores this product’s information as it appeared when the current product screen was first entered. 

	
	F6=Accept accepts current information on product screen as permanent changes.

	
	F7=Subject displays window of up to 20 subject area codes.  These codes are used for searching purposes in the keyword search.  Add, change or blank out text in the window and press Accept when done.  To add new subject codes to the subject code table, enter @ in any code value field and press ENTER.  The Code Table Maintenance screens will be displayed.  

	
	F8=Annotations allows operator to add description information such as catalog description for this product (see “Product Annotations Screen” section in this chapter).

	
	F9=Benefits allows operator to add marketing information for this product (see “Features & Benefits Screen” section in this chapter).

	
	F10=Cross Sell displays list of products which are often sold in conjunction with this product (see “Cross Sell Products Screen” section in this chapter).

	
	F11=Substitutions displays list of products which may be substituted for this product (see “Substitution Titles Screen” section in this chapter).

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).

	
	F14=Royalty displays the list of producer/author royalties for this product (see “Producer/Author Royalties List” section in the “Royalty Processing” chapter)..


  Product Extension Screen

                        Product Extension-Display      14:42:01  11/19/97 

                                 Screen 1                                                 

 Product:         QUALITY THROUGH PEOPLE / IN SEARCH OF #1 St: ACTIVE__ 03/19/93

 0000601 VHS____  ________________________________________    Reason. . _____   

                                                     Cost-Standard ______5.5000 

 Primary Whse..: ___  Featured on Web.: Y_________    Last Receipt       5.5000 

 Commissionable: Y    New Item for Web: Y_________    Last Shipped       5.0000 

 Royalty Item..: Y    No of Reels.....: __________                              

 Bar Coding Mtd: S    Run Time........: __________   UPC......: 123456789012__    

 Taxable Item..: Y    Shipping Fee 2..: __________   ISBN.....: 0987654321098765
 Inventoried...: Y    Std Weight......: __________                              

 Tangible......: Y    In Service Date.: 08/07/2002   Last Maint Date: 10/26/03  

 Mfg Component.: N    Last Receipt Date 09/22/2003   Last Maint User: COSENTINO

 1=Select 2=Stock 5=Availability C=Client  U=Usage  E=E-Mail   Tags: __________

 Filters:  Active_Only?: Y   Whse: ___                               

   Sl Whse  On_Hand  Reserved Back_Ordr  Out/Loan  On_Order   P-Loc  Status     

    _ DRP                                       0                   ACTIVE      

    _ 001        19         4         0         1         0         ACTIVE      

                      Codes   Tags    Mfg-BoM    Pricing    Web Page Controls  

  OE-BoM    Rights    Royalty    Combo    Screen 2    Exit    Cancel   Accept            
User defined and user controlled fields are highlighted above in the darker shading.  An installation option allows for these 8 screen entries to be displayed as any of the 27 possible ARC/400 fields including user defined fields.  See Chapter 13, Systems Administration, User Screen Definition and Validation for more information.

The following screen fields are stored, accessed and displayed for each product extension:

	Product 
	The product number, version, and extension for the record being displayed.

	Product Name
	If Extension Level Product Names support is not active (see Company Control File) then this name is obtained from the Product Title screen and can not be changed here.

If this support is active, the original product name is taken from the Product Title screen, but can be changed here.  

There are two lines available, but only the first line is used in many screens and reports.  Both lines are used in documents for the customer, such as invoices and packing lists.

Note:  the title level product name is the only name displayed on the Product Search screen.

	Status, Date and Reason
	The status code of the product.  Usual codes are ACTIVE, INACTIVE, WITHDRWN, NO BKORD and HOLD.  The date of the last status change is displayed (if the status has been changed since initial entry of the item).  A reason code may be displayed for non-active items.

	Cost-Standard
	The standard cost of goods.  Used when standard costing is selected in the Company Control File.  If either FIFO or LIFO costing is used, the first receipt will use this cost as a default.  If not specified or re-set to zero, the next receipt will enter that receipt cost as the standard cost.

	Cost-Last Receipt
	The cost of goods for the most recent receipt.  This cost is used as a default in receiving if no other cost was available (such as through purchasing).

	Cost-Last Shipped
	The cost of goods for the most recent item shipped.

	Primary Warehouse
	Optional.  Used as a default if no warehouse is specified in order entry.  If blanks, the default in the Company Control File is used during order entry. 

	Commissionable
	Question whether commissions are paid for sale of this product.

	Royalty Item
	Question whether royalty should be calculated for sale of this item.  Applies only if the product is set up for royalty.

	Bar Coding Method
	The method of bar coding used.  ARC/400 currently supports only Serial Bar Coding.

For data integrity purposes, this value can not be changed if there is any active inventory transaction pending.  All open orders must be cancelled.  Also, all orders out to customers must be returned.  All inventory must be removed from stock; the on hand quantity, the reserved quantity, the future order quantity, and the back order quantity must all be zero.

	Taxable Item
	Question whether taxes should be calculated for this item.

	Inventoried Item
	Question whether inventory counts should be maintained for this product.  For example, a flyer or a barrel of nails; one would not want to count these going out.

For data integrity purposes, this value can not be changed if there is any active inventory transaction pending.  All open orders must be cancelled.  Also, all orders out to customers must be returned.  All inventory must be removed from stock; the on hand quantity, the reserved quantity, the future order quantity, and the back order quantity must all be zero.

	Tangible Item
	Question whether the product is a tangible item and can be shipped.  Intangible items (bill only items) such as a service, a right to use, or the like would not be shippable.

If this value is set to N then the Inventoried Item must be set to N.

For data integrity purposes, this value can not be changed if there is any active inventory transaction pending.  All open orders must be cancelled.  Also, all orders out to customers must be returned.  All inventory must be removed from stock; the on hand quantity, the reserved quantity, the future order quantity, and the back order quantity must all be zero.  

	Manufacturing Item
	Set to Y if this is a manufacturing item that is not normally viewed by users in product search.  

	Standard Ship Fee
	The per unit shipping fee which is used in calculating charges in order entry.  See Shipping Fee Methodologies in the Warehouse Operations chapter of this manual.

	Featured on Web
	Optional user field.  Identifies products that will be displayed by the Web Shop product search with a “featured product” search.

	New Item for Web
	Optional user field.  Identifies products that will be displayed by the Web Shop product search with a “new items” search.

	No. of reels
	The number of physical reels or cassettes found in the one product item.

	Shipping Fee 2
	The alternate per unit shipping fee which is used in calculating charges in order entry.  See Shipping Fee Methodologies in the Warehouse Operations chapter of this manual. 

	Standard Weight
	Optional ... displayed during shipping.  The per unit weight.

	In Service Date
	Optional.  The date that the product was originally placed into service.

	Last Receipt Date
	The date that the product was last received through ARC/400.

	UPC
	The UPC code for this item.  Note:  the UPC must be unique and can not be shared with any other item.  If entered, scanning the UPC in place of any product number will cause the display of the correct product number in the product field.  See the company control file to start UPC support.

	ISBN
	The ISBN code for this item.

	OE-BoM Type
	Specifies the Order Entry Bill of Material code for this product.  This field can not be changed except through the OE BoM screens.  If a Bill of Materials is not set up, this field is not displayed.

LINK specifies that this item is the main item of a group with ancillary items specified in the OE BoM screens.

ASBL specified that this is a grouping type of an item that does not bill or ship directly, but acts to include a group of items specified in the OE-BoM screens.

	Tags
	Enter a tag context to obtain the tag values associated with the customer location.  Use Tags or use “?” in field for a list of available tag contexts.

	Filters:
	

	Active Only
	The list of items usually excludes items that are INACTIVE and WITHDRWN.  Specify "N" to list all items including inactive products.

	Whse
	Specify a warehouse to list only those items from that warehouse.


In order to modify a version or an extension which is new to the system, the operator may type an “@” in the screen position for this information.  At this point the program allows the operator to enter a new version or extension which may not yet be known to the system.

A list of all combinations of warehouses is displayed toward the bottom of the screen.  This information is used by inventory control personnel for stock information.  Information includes the warehouse, on hand quantity, reserved quantity, back ordered quantity, out on loan quantity, on order quantity, primary stock location, and the status.

Selection Options for Product Extension screen:

	
	1=Select allows the product extension to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product extension function can be selected which will use the product extension which was selected.

	
	2=Stock displays the warehouse balance screen in display mode (see “Warehouse Balance Screen” section of this chapter).

	
	5=Availability displays the availability screen for this product (see “Availability Tracking Screen” section of this chapter.

U=Usage displays the product usage screen. 

C= Client  displays a client specific screen.

E=E-mail marks the product for emailing the Product Information Web Page to a customer.  After one or more items have been selected, press F6 or Send to initiate the e-mail.


Function Key or Pushbutton Options for Product Extension screen:

	
	F2=Tags allows operator to enter user defined tag field for this product (see the “Using the Tag Fields” section in this chapter).

	
	F3=Exit returns to a previous screen.

	
	F4=Mfg-BoM displays the Manufacturing Bill of Materials screen (see “Bill of Materials” section of this chapter).

	
	F5=Refresh reprints product extension screen with the most recent information. 

	
	F6=Accept accepts current information on product extension screen as permanent changes.

	
	F8=Pricing displays the list price alternative screen (see “List Price Alternatives Screen” section in this chapter).  For information on revising list prices, see “List Price Maintenance” section in the “File Maintenance” chapter.

	
	F9=OE-BoM displays the order entry bill of material screen (see “Bill of Materials” section of this chapter).

	
	F10=Rights displays the marketing rights screen

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than F3).

	
	F14=Royalty displays the list of producer/author royalties for this product (see “Producer/Author Royalties List” section in the “Royalty Processing” chapter)

	
	F20=Combo  displays the contents of the Combo Product

	
	F23=Web Page Controls displays the web page screen.

	
	F24=Screen 2 displays the second screen for this product extension.  


  Second Product Extension Screen 

The Screen 2 pushbutton will move the display to a second screen which contains more fields which apply to this product extension record.

                       Product Extension- Modify            15:58:42   4/04/00 

                                Screen 2                                                 

 Product:          QUALITY THROUGH PEOPLE / IN SEARCH OF #1 St: ACTIVE__2/17/99

 0000601 VHS____                                               Reason. .         

Purchasing Control                                  Inventory_Control           

     First Vendor: _288041                   Qty_Discount_Group_Code: GROUP1____
           Part #: VID-TR_________         Maintain_Units_Statistics: N         

        Lead Days: ____                          User Defined Control        

      Add_On_Cost: ____________                     Proprietary_Flag: N_________
 Alternate_Format: _____                            Document Print..: Y_________
   Vendor Sourced: Y                                Usage Code......: D_________
 Alternate Vendor: _______                          Closed Caption..: Y_________
           Part #: _______________                 Accounting Control   

        Lead Days: ____                   GL Index for Sales Account: __________

                                        GL Index for Preview Account: __________          

                                         GL Index for Rental Account: __________          

                                          GL Index for Cost of Goods: __________          

   PO_Instructions: No PO Instructions Available______________________          

                    __________________________________________________       

                    __________________________________________________        

     VendorSearch    Codes    Tags    Mfg-BoM    Pricing    Web Page Controls  

  PO Instructions     Royalty    Combo    Screen 1    Exit    Cancel    Accept                                                                                 
User defined and user controlled fields are highlighted above in the darker shading.  An installation option allows for these 4 screen entries to be displayed as any of the 29 possible ARC/400 fields including user defined fields.  See Chapter 13, Systems Administration, User Screen Definition and Validation for more information.

The following fields are stored, accessed and displayed for each product extension:

	Purchasing Control
	

	Vendor
	Specifies a first and alternate purchasing vendor for this product.  If not specified, the default is located in the Company Control File.

	Part Number
	The vendor part number which is printed on purchasing PO documents.

	Lead Days
	The number of lead days which a purchase order should be printed in advance in order to receive the items as required.  Used by the purchasing system.

	Add_On_Cost
	Used by custom written PO pricing exit routine.

	Alternate Format
	Used by custom written PO pricing exit routine.

	Vendor Sourced
	Special purchasing for items that are locally shipped, but most always ordered from the vendor on an “as ordered by customer” basis.  See Vendor Sourced Items in this Chapter.

	PO Instructions
	Instructions to be printed on a PO to your vendor.  These comments will print on Purchase Orders and Producer Drop Ship forms.  The product extension screen will display the first three lines of the PO Instructions with an on-screen indicator if there are more lines available to be displayed.  To see all lines and/or change the instructions, press PO Instructions.

	Inventory Control 
	

	Qty_Discount_Group_Code
	Group products together to provide for Order Level Quantity Discounting.

	Maintain Unit Statistics
	Unit statistics are maintained to count the number of items sold, rented, etc.  If you do not want this item to add to these counts then enter a N.  See unit statistics on the Customer Sales History screen and the Product Sales History screen.

	User Defined Control
	

	Proprietary Flag
	Optional.  Set to Y or N depending upon the proprietary nature of the product.

	Document Print Flag
	If set to “N”, this product will not be printed on invoices or packing lists when the sale price is zero.  The normal value for this field is “Y”.  This is used for promotional items where the item is entered on an order but one does not want the customer to see the item on any customer documents.  Products are always displayed on Internal Packing Lists and shipping screens.

	Usage
	Product Usage Code used for searching on the product search and product title screens.  The use of this field is user defined.

	Closed Caption
	Y or N.

	Accounting Control
	

	GL Index for Sales Revenue Account
	The override GL index for sales type line items.  If this field is left blank, the GL index from the Company Control File will be used.

	GL Index for Preview Revenue Account
	The override GL index for preview type line items.  If this field is left blank, the GL index from the Company Control File will be used.

	GL Index for Rental Revenue Account
	The override GL index for rental type line items.  If this field is left blank, the GL index from the Company Control File will be used.

	GL Index for Cost of Goods Account
	The override GL index for cost of goods expense account.  If this field is left blank, the GL index from the Company Control File will be used.


Function Key or Pushbutton Options for Second Product Extension screen:

	
	F2=Tags allows operator to enter user defined tag field for this product (see the “Using the Tag Fields” section in this chapter).

	
	F3=Exit returns to a previous screen.

	
	F4=Mfg-BoM displays the Manufacturing Bill of Materials screen (see “Bill of Materials” section of this chapter).

	
	F5=Refresh reprints product extension screen with the most recent information. 

	
	F6=Accept accepts current information on product extension screen as permanent changes.

	
	F8=Pricing displays the list price alternative screen (see “List Price Alternatives Screen” section in this chapter).  For information on revising list prices, see “List Price Maintenance” section in the “File Maintenance” chapter.

	
	F9=OE-BoM displays the bill of material screen (see “Product Structure Screen” section of this chapter).

	
	F10=Rights displays the marketing rights screen

	
	F11=PO_Instructions displays the PO Instructions window.  In Modify mode, the PO instructions can be entered up to 99 lines.  In Display mode, the instructions can be fully displayed.  Only the first three lines of the instructions are displayed on the Product Extension Screen 2 screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).

	
	F14=Royalty displays the list of producer/author royalties for this product (see “Producer/Author Royalties List” section in the “Royalty Processing” chapter)

	
	F20=Combo  displays the contents of the Combo Product

	
	F23=Web Page Controls displays the web page screen.

	
	F24=Screen 1 displays the first screen for this product extension.


  Product Web Page Control Screen 

The Product Web Page Control screen establishes some values for the ARC/400 Product Web Page feature.  This feature allows a system user to either send a customer an e-mail with links to user selected products or for the user to display the web page at the user’s workstation.  It is also used by the ARC/400 WebShop shopping cart feature.  For more information, see Systems Administration Chapter 13.

                      Product Web Page Control-Page 1 of 2   11:34:47   9/29/05 

 Product:         Main Street                              St: ACTIVE   09/29/05

 0000050 DVD                                                                    

Activate for Web: Y                                                              

     Picture URL:   0000050.jpg________________________________________________                                                 

                    ___________________________________________________________                                                            

                    ___________________________________________________________                                                            

           Audio: _                                                              

       Sound URL:   ___________________________________________________________                                                            

                    ___________________________________________________________                                                            

                    ___________________________________________________________                                                            

Alternate Product   ___________________________________________________________                                                            

 Information URL:   ___________________________________________________________                                                            

                    ___________________________________________________________                                                            

     Page 2 (Video Controls)                       Exit    Cancel    Accept  

                      Product Web Page Control-Page 2 of 2   11:54:18   9/29/05 

 Product:         Main Street                              St: ACTIVE   09/29/05

 0000050 DVD                                                                    

           Video: Y Size in pixels- Height: __240  Width: __320                 

 Trailer/Preview:   mms://netstreamingsolutions.com/0000050__DVD_preview.wmv__
                    __________________________________________________________                                                          

                    __________________________________________________________                                                            

                    Size in pixels- Height: __240  Width: __320                 

    Lo-Res Video:   mms://netstreamingsolutions.com/0000050__DVD_240_320_2.wmv
                    __________________________________________________________                                                       

                    __________________________________________________________                                                            

                    Size in pixels- Height: __480  Width: __720                 

    Hi-Res Video:   mms://netstreamingsolutions.com/0000050__DVD_480_720_3.wmv
                    __________________________________________________________

                    __________________________________________________________                                                            

     Page 1 (Main Page)                               Exit    Cancel    Accept  

The following fields are stored, accessed and displayed for each product web page control:

	Activate for Web
	Specify whether the product should be displayed in the Product Information Web Pages.  If set to N, the web page will not display the product; a message will be displayed that the product is not found.

	Picture URL
	A product picture is assumed to be located in the directory and have the format as indicated in the Product Information Setup (Company Control File); the file name is the same as the base product number. To override these setting, such as direct the sound to another directory or a different file name, use the Picture URL to specify.

	Audio
	Set to Y or N depending upon the existence of an audio clip for this product.  If set to Y, an audio icon will be displayed on the Web Page.  Clicking on the icon will initiate the sound clip.

	Sound URL
	If the Audio question is set to Y, the clip is assumed to be located in the directory and have the format as indicated in the Product Information Setup (Company Control File); the file name is the same as the base product number. To override these setting, such as direct the sound to another server, use the Sound URL to specify.

	Alternate Product Information URL
	If specified, the override URL will bypass the Product Information Web Page and direct the user to the URL specified.  In this case, the Product Information Java Server Page is not used.

	Video
	Set to Y or N depending upon the existence of a video clip for this product.  If set to Y, a video icon will be displayed on the Web Page.  Clicking on the icon will initiate the video clip.  

	Trailer/Preview
	Specify to activate the Preview Link for a streaming video associated with this product.  

	Lo-Res Video
	Specify to activate a Low Resolution (medium quality) streaming delivery of the video.  See the WebShop shopping cart for more details.

	High-Res Video
	Specify to activate a High Resolution (high quality) streaming delivery of the video.  See the WebShop shopping cart for more details.

	Size in Pixels
	Specify the size of the video so that an embedded media player will create the proper size to play this video.  


Function Key or Pushbutton Options for Web Page Controls:

	
	F2=Tags allows operator to enter user defined tag field for this product (see the “Using the Tag Fields” section in this chapter).

	
	F3=Exit returns to a previous screen.

	
	F6=Accept accepts current information on product extension screen as permanent changes.

	
	F24=Screen  toggles between the two pages for this display.


  Combo Products

A combo product is an item that contains the logical content of other products.  For example, a training video tape may be sold individually, but could be previewed on a special combo tape with multiple training products.

A combo product is different than a Manufacturing Bill of Material item where the finished good is PHYSICALLY make of  up other components.  The combo product is meant where the finished good contains the logical content and not the physical content of other items.

The combo product can be defined and viewed from either the Product Title or the Product Extension screens.  

                       Contents of Combo Product                      

   Combo                                                              

   Product: 0000060 WS DVD  star wars EPISODE II                      

   Sel Seq Product         Content Description____________________                        

    _    5 0000003 GUID___ GOLDFINGER                                 

    _   10 0000012 DVD____ GOLDENEYE                                  

    _   15 0000024 VHS____ ON HER MAJESTY'S SECRET SERVICE            

    _   20 _______________                                            

    _   25 _______________                                                                                                       

    _   30 _______________                                                                                                       

            2=Product 4=Delete  7=Benefits  8=Annotations             

                   Fold    Exit    Cancel    Accept                   

Product searching is changed with combo products.  When one performs a keyword search, any keyword  in a Combo Contents title will cause the combo product to be displayed to make it easier to select the combo product when appropriate.

The packing list will also list the contents of a combo product for better understanding by the end user.

  Vendor Sourced Products
PO Support for Locally Shipped, Producer/Foreign Products

This feature apples when the following are true:

· A product is sourced from an outside vendor who is the producer or original manufacturer of the product.  This differs from those products which are created through an outside duplicator, printer, or such.

· You normally elect to purchase based upon a customer order rather than to purchase for your stock inventory.

· When a customer orders the product, you want to purchase from the manufacturer/producer, they ship to your warehouse, you possibly consolidated with other items, and then you ship to the end user from your warehouse.  

· Your purchasing price might be a set amount or a percentage of the end user billed amount. 

Standard processing is for ARC/400 to expect that these products would be shipped directly from the producer to the end user.  A drop ship purchase order would be created.  Pricing was special as a percentage of the customer price was supported.  This pricing feature was a key ingredient of producer product processing.

A product can be marked as “vendor sourced” so that a PO will be automatically created during the normal Purchasing Requirements PO Build process to specifically order an item for the end user using pricing according to Producer Price Agreements.  This improves the quality of the PO to your vendor and better marks the item for specific shipment to this end user customer.

Rules:  

· all such products need the Vendor Sourced flag set to Y and the vendor identified in the product extension screen.  

· Producer Cost needs to be identified in the Order Line Item screen (which is initially set from Producer Price Agreements).  This can be either a percentage or a flat amount.  This feature is bypassed if these costs are set to zero.

· The warehouse must be a local, real warehouse and not a drop ship warehouse.  For drop ship warehouses, the Drop Ship Purchase Order will be created.

· If the item can be sourced from the local warehouse (on-hand quantity available for this order) then the on-hand items will be used for the order rather than creating a vendor PO.

· When the item is received from the producer/vendor, it is specifically allocated to the related customer order rather than using normal “oldest first” product allocation.  The PO number must be entered on the product receipt screen.

  One Way Preview Products

Some ARC/400 customers will send preview copies of products, such as a video VHS or DVD, to a customer before the final purchase decision.  ARC/400 has and continues to do a great job of tracking such transactions.  But, maybe, the preview is not required to be returned.

One wants to send such items without the requirement for a customer return, but all of the very useful preview features are still desired.  Therefore, ARC/400 has implemented a new feature to mark such products as ONE WAY but the order entry person will still send to the customer as a preview.  ARC/400 will treat like a preview until the final return date.  At this time, the item will be processed automatically by ARC/400 as if it were written off the books.  The cost of goods are maintained on the system until the conclusion of the entire preview transaction.  

a)  Activate the Auto One Way program using the ARC/400 Report Control File which is accessed on the Systems Admin menu.  Find exit 02 and sequence @2.  Set the Day of Week to 7 so it runs every day.  Change the Inventory Adjustment Reason code if you wish; this is only useful if you are maintaining inventory counts and costs.
 b)  Set each of the preview products to apply to this feature.  Go to Product Maintenance and the Product Extension screen.  Press the TAGS button.  Select the PREVIEWS tag.  Use a ? in the field and select ONE WAY.  Accept the screen.
 c)  when an order is entered, it should be entered just like any other preview.  Use PV.  
 d)  when converted to sale, it should be entered just like any other conversion to sale where there will be a new item shipped:  Use NP.
 e)  If returned by the customer then the warehouse can return just like any other item.  
 f)  When the Return date is eventually reached, the item will automatically be set to RETURNED and then ADJUSTED to account for any Cost of Goods.  
 g)  These items will not show up on a Late report and will not go to Dunning.

  The Warehouse Balance Screen

                         Warehouse Balance - Modify   14:58:29  11/19/97

 Product: 0000601 VHS     QUALITY THROUGH PEOPLE / IN SEARCH OF #1                 

    Whse: 001 RESOURCE MANAGEMENT SYSTEMS    Status: ACTIVE__                   

 Primary Loc/Qty: ______        19         On Hand Qty:        19               

     Alt Loc/Qty: ______         0        Reserved Qty:         4               

     3rd_Loc. . .: ______                Back/Order Qty:         0              

 Order Point Qty: _______10           Future Order Qty:         1               

 Min Order Qty .: _______15               Out/Loan Qty:         1               

 Max Order Qty .: _______35            Highest Out Qty:         0               

 Econ. Order Qty: _______20               On Order Qty:         0       

 Prim_ReStock_Pt: ________0            Pending_Mfg_Qty:         0

 Order Formula .: _____                   

 First Receipt .: 03/19/93                                                      

 Last Receipt. .: 03/19/93             Last Maint Date: 10/19/94                

 Setup Date. . .: 03/19/93             Last Maint User: COSENTINO               

 Last Phys Inv .: 04/01/93                                                      

                                            Exit    Cancel    Accept                    

The following fields are stored, accessed and displayed for each product defined at a warehouse:

	Product Number and Extension
	The base product number, version, and  extension field for the record being displayed.

	Warehouse Code
	The warehouse code where this product is located.

	Status
	The status code of the product.  Usual codes are ACTIVE, INACTIVE, WITHDRWN, NO BKORD and HOLD

	Primary Location/Quantity
	The shelf, bin code for location in warehouse.  The quantity at this stocking location.

	Alternate Location/Quantity
	For a bulk location/bin: the shelf, bin code in warehouse.  The quantity at this stocking location.

	Order Point
	In quantity which will trigger a purchase order for additional stock purchase.

	3rd Loc
	The name of a third location/bin.  No counts are maintained separately for this third location.  Counts are included in the Alternate/bulk location.

	Minimum Order Quantity
	The minimum order quantity to achieve an economic benefit.  This is often a quantity discount point with the supplier/vendor.

	Maximum Order Quantity
	The maximum order quantity for any purchase order.  More than this number may increase stock unnecessarily and increase costs.

	Economic Order Quantity
	Optional .. for information purposes only.  The most economical order quantity.

	Primary Restocking Point
	Optional .. used to trigger a report for moving stock from the bulk/alternate location to the primary location.

	Order Formula
	Optional .. for information purposes only.  The formula used to determine the order quantity.

	First Receipt Date
	The first receipt of this product in this warehouse.

	Last Receipt Date
	The most recent receipt of this product in this warehouse.

	Setup Date
	The date that this product was first set up for this warehouse.

	Last Physical Inventory
	The most recent date in which the physical inventory procedures were used to verify warehouse stock quantities for this product.

	On Hand Quantity
	The quantity in the warehouse at both the primary and bulk locations.

	Reserved Quantity
	The quantity in the order files which have stock reserved.  This amount includes the committed and the scheduled quantities as displayed in order processing.

	Back Ordered Quantity
	The quantity in the order files that are backordered and do not have stock reserved at this time.

	Future Order Quantity
	The quantity in the order files that are future ordered and do not have stock reserved at this time.  The ship date is beyond the allocation window as defined in the Company Control File.  When the ship date comes into the allocation window, the stock will be automatically allocated if possible.

	Out/Loan Quantity
	The quantity in the order files for convertible line items where the stock is expected back.  This includes previews, rentals, and consignments.

	Highest Out Quantity
	This is the highest value for the Out/Loan Quantity field that has ever been attained.

	On Order Quantity
	The quantity in the purchasing system with accepted purchase orders awaiting receipt.

	Pending Mfg Quantity
	If this item is a component of a Manufacturing Bill of Material, this is the number of items required for on-order and unassembled finished goods.  This amount will be a portion of either the reserved quantity or the backordered quantity or both.


Function Key or Pushbutton Options for Warehouse Balance screen:

	
	F3=Exit returns to a previous screen.

	
	F5=Restart_Edits restores warehouse balance information as it appeared when the current product screen was first entered. 

	
	F6=Accept accepts current information on product screen as permanent changes.


  Product Annotations Screen

                 Product Annotation for item 0000601              

 Up    Dn  QUALITY THROUGH PEOPLE / IN SEARCH OF #1  Insert_After: __                    
   1 Never has management expert Tom Peters been more__________           

   2 impassioned than he is about leadership.  For he__________           

   3 believes it is inspired leadership - not just at the______       

   4 top, but throughout the organization - that will help_____      

   5 us find our way in these turbulent economic times.________         

   6 __________________________________________________________                                                           

   7 This exciting program, produced for broadcast on public___    

   8 TV, features Peters on location with four outstanding_____      

   9 leaders and before a live audience speaking about the    + 

                              Exit    Cancel    Accept      
Function Key or Pushbutton Options for Annotations screen:

	
	F3=Exit returns to a previous screen.

	
	F5=Restart_Edits restores warehouse balance information as it appeared when the current product screen was first entered. 

	
	F6=Accept accepts current information on product screen as permanent changes.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


Product annotations are up to 999 lines of text such as a catalog description or product specifications.  This information is used by service and sales personnel to better describe the product to the customer.  

Key in text or use copy/paste from other applications.  To add a blank line for addition of new text between two text lines, enter the Insert_After line number.  Use line zero to add a line at beginning of the annotations.  The Insert_After is not available in Display Mode.

Product annotations are displayed from a variety of screens, particularly the product search and product inquiry screens.  See “Inventory Control” chapter for information about creating or changing product annotations.

  Features & Benefits Screen

             Product Features & Benefits for item 0000601              

  Up    Dn  QUALITY THROUGH PEOPLE / IN SEARCH OF #1  Insert_After: __    
    1  1988 CINE The Golden Eagle Certificate_____________________                     

    2  1988 International Film and TV Festival of New York________        

    3       Gold Medalist_________________________________________                                         

    4  Comes with an extensive viewers guide._____________________                     

    5  ___________________________________________________________                                                           

    6  ___________________________________________________________                                                              

    7  ___________________________________________________________                                                              

    8  ___________________________________________________________                                                              

    9  __________________________________________________________ + 

                                 Exit    Cancel    Accept      

Function Key or Pushbutton Options for Features & Benefits screen:

	
	F3=Exit returns to a previous screen.

	
	F5=Restart_Edits restores warehouse balance information as it appeared when the current product screen was first entered. 

	
	F6=Accept accepts current information on product screen as permanent changes.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


Features & Benefits are up to 999 lines of text such as marketing information which is used by service and sales personnel to better describe the product to the customer.  These are typically selling points which are important to presenting the product in its best light.

Key in text or use copy/paste from other applications.  To add a blank line for addition of new text between two text lines, enter the Insert_After line number.  Use line zero to add a line at beginning of the annotations.  The Insert_After is not available in Display Mode.

Features & Benefits are displayed from a variety of screens, particularly the product search and product inquiry screens.  See “Inventory Control” chapter for information about creating or changing features & benefits.

For more information, see the Inventory Control chapter.

  Other Product Issues

  Product Status Codes

The product status codes represent the current nature of the product.

	ACTIVE
	The item is actively being marketed and shipped.

	INACTIVE
	The item is no longer being marketed.

	WITHDRWN
	Same as INACTIVE.  The item has been withdrawn from marketing.

	NO BKORD
	The item is being marketed while current stock is available.  No backorders will be allowed by ARC/400.  If the user tries to enter more units than can be fulfilled from existing stock, the user will receive a message and the order quantity will be changed to reflect the availability of existing stock.

	HOLD
	The item is on hold.  No orders should be accepted.

	HIDE
	The product is considered active, but will be hidden from product search and display screens unless the ACTIVE filter is set to N.

	User Defined Status Codes
	Other status codes can be defined by including the value into table 032.  Any such code will be treated by ARC/400 as ACTIVE.


  Version Table Maintenance

The version table is where all valid version codes are defined.  The version table is the list that is displayed when a ? is entered into the version field.  This table can be maintained by placing a @ in the version field (feature may be turned off for specific users in the user file).  The version table is also maintainable in Table File Maintenance, as table 801.

                   Table File Maintenance - Display Screen  17:40:22   6/03/00 

                             Change Mode                                        

                     Product Version Codes                                      

              Table ID . . . 801                                                

                Version Code CH________  Expiration_Date: ________                      

              Description. . Chinese Language_____________________________       

               Version_Type: RARELYUSED                                         

            Website Display: Y                                                                 

   List Mode    Display Mode    Delete                       Previous    Next 

                                 Exit    Search Screen    Make Change                

	Version Type
	Set to RARELYUSED to hide all products in Product Search with this version.  The product search will allow display when the Active  filter is set to N.

	Website Display
	Set to NO to hide all products with this version from a Website search using the Web Shop product search.


  Extension Table Maintenance

The extension table is where all valid extension codes are defined.  The extension table is the list that is displayed when a ? is entered into the extension field.  This table can be maintained by placing a @ in the extension field (feature may be turned off for specific users in the user file).  The extension table is also maintainable in Table File Maintenance, as table 828.

Entries in the extension table are either used as defaults when a new product is created or used as global properties.  The new product defaults are used only when a new product is created; changing these values will not change any current product.  To change a current product, change the like field in the product’s product extension screen.  The global properties will affect all products and are effective immediately after changing the table.
                   Table File Maintenance - Display Screen  17:45:47   6/03/00 

                             Change Mode                                        

                     Extension/Format Codes                                     

              Table ID . . . 828                                                

              Code Value . . WKBK______  Expiration_Date: ________              

              Description. . Product workbook___________________________        

 -----Global Properties-------  ---------Defaults for New Products------------- 

      Product_Type: __________     First Vendor: _______     Commissionable: _  

   Website Display: Y                Alt Vendor: _______        Inventoried: _  

 Use Calc Ship Fee: Y             Standard Cost: ___________        Royalty: _  

   Standard Weight: ______     GL Index 4 Sales: __________   Bar Code Type: _  

                            GL Index 4 Previews: __________         Taxable: _  

                             GL Index 4 Rentals: __________        Shipable: _  

                                GL Index 4 COGS: __________    Primary Whse: ___
                             Qty_Discount_Group: __________  Document Print: _  

                      Maintain_Units_Statistics: _                              

                                                                                   List Mode    Display Mode    Delete                       Previous    Next 

                                 Exit    Search Screen    Make Change    
	Product Type
	Set to RARELYUSED to hide all products in Product Search with this extension.  The product search will allow display when the Active  filter is set to N.

	Website Display
	Set to NO to hide all products with this extension from a Website search using the Web Shop product search.

	Use Calc Ship Fee
	Set to NO to cause the shipping fees calculator to skip all products with this extension. 

	Standard Weight
	Set to any Standard Weight, if any, for use by the Weight Based shipping fee calculator.  This weight will be used if there is no standard weight entered in the product’s product extension screen.


For further information regarding these fields, see the Product Extension screen.

  Bill of Material Processing

In ARC/400, there are two type of Bill of Material processing that do two completely different things.  These are called Order Entry BoM and Manufacturing BoM.  

The Order Entry BoM is a keying shortcut to assist in order entry (customer orders) by allowing the user to specify a single item, but then for the order entry system to “explode” the OE-BoM Finished Good into multiple component lines on the order.  Once the items are included in the customer order, they will act just as if they had been entered individually.  Other features include pricing for the group (series discounts), shipping the group complete, special conversion to sale processing, and more.  All of these features are meant to make data entry easier for the order entry person.

The Manufacturing BoM is a light assembly process where component products are assembled into finished goods.  This process is meant to assist the warehouse person who needs to purchase and track component pieces (which may or may not be separately sellable to a customer) for assembly into a finished good.  Features include the automatic decrementing and incrementing of component product stock when a finished good is added to inventory and adjusted from inventory.  Other features affect product costing.  

Both of these facilities are accessed from the various product screens, but the user must be careful to maintain the distinction because these facilities are very different and are used by different people.

For more information, see the Inventory Control chapter.

  Marketing Rights

Marketing Rights specify your selling rights to a product.  If there are marketing rights set up for any single product, that product will be checked during order entry to determine if marketing rights are available for that transaction.  If there are no rights set up then all rights are assumed for all transactions.

               Product Marketing Rights - Detail Screen     17:06:33  10/27/98 

                             Display Mode                                       

              Product . . . . . 0FILM02 

                                FORREST GUMP                            

              Version . . . . . __                                              

              Extension . . . . ____                                            

              Sales Division. . ____                                            

              Organization Type ____  or Market. . . ____                       

              Country . . . . . USA_                                            

              Start Rights Date 06/09/98                                        

              End Rights Date . 11/24/04                                        

              Pending/Hold_Flag N                                               

              Display Comment . Y                                               

   Comments: __________________________________________________________________ 

             __________________________________________________________________ 

             __________________________________________________________________ 

         Last Maint Date: 10/27/98     Last Maint User ID: COSENTINO            
  List Mode                      Change Mode                Previous    Next 

                              Exit    Search Screen                      

Marketing rights make use of generic specifications in the marketing rights data base.  In the above example, the product title is specified but not the version or extension; so the rights determined by this entry applies to all versions and extensions to product 0FILM02.  In the above example, rights are available only in the USA between the dates specified.  If there are other entries in the data base for other countries, dates, markets, organization types, or sales divisions, then additional rights may be available.  One needs to view all of the entries in order to understand total rights available for any product.

More information about Marketing Rights is found in the File Maintenance chapter 12.

  Bar Code Number Search Screen

ARC/400 supports bar coding to track individual items.  This is primarily used within the warehouse and shipping menu.  See those sections for more information.

  Up    Dn      Whse: 001   Bar Code Number Search          14:56:36  11/20/97 

 Product #: 0000401_VHS     _____ Whse: 001 Bar #: ______      Order #: _______ 

 Customer #: _______     Receipt Date: ________  Return_Action_Code: __________    

 Filters:  In_Stock_Only: Y  Status: ____                                       

  1=Inquiry  2=Product  4=Work with Return_Action_Code                          

Sel Barcode     Status  Product #       Copy Whse  Order  Line Customer Receipt    

 _ 004003        IN     0000401 VHS     00029 001                      10/19/94   

                   A WORLD TURNED UPSIDE DOWN                                   

 _ 004002        IN     0000401 VHS     00456 001                      10/19/94   

                   A WORLD TURNED UPSIDE DOWN                                   

 _ 004001        IN     0000401 VHS     00045 001   319    6     12100 10/19/94   

                   A WORLD TURNED UPSIDE DOWN                                   

       Clear    Location Search    Product Search         Exit    Cancel      

The following search criteria exist:

	Product #
	The product number, version and extension.

	Copy
	The unique copy number assigned to this item.  The combination of product, version, extension and copy number are unique.  These may be used in place of a bar code number for external packaging.

	Warehouse
	Enter the desired warehouse.

	Bar #
	Enter the desired bar code number.

	Order #
	Enter the desired order number.

	Customer #
	Enter the desired customer number.

	Receipt Date
	Enter the desired receipt date.

	Return Action Code
	Enter the desired return action code.

	In Stock Only
	A “Y” displays only those items in stock.

	Status
	Only those items satisfying all the above criteria with this given status are displayed.


Selection Options for Bar Code Number Search screen:

	
	1=Inquiry displays the bar code status screen for the selected bar code.

	
	2=Product displays the product title information for this item.

	
	4=Mark_with_Return_Action_Code displays the return action screen for marking damaged goods, etc. (see “Return Action Codes” section in this chapter).


Function Key or Pushbutton Options for Bar Code Number Search screen:

	
	F3=Exit returns to a previous screen.

	
	F5=Refresh re-scans for bar codes based on most recently added criteria.

	
	F8=Location_Search displays the customer location search screen.

	
	F10=Product_Search displays the product search screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


Bar code number search allows the Tele-Service personnel to view the exact status of outstanding items by bar code number, warehouse, customer number, order number, etc.  Displayed are  the bar code number, the status (in or out of the warehouse), product, warehouse, order number, line number, customer number, invoice number and receipt date.

When an item is determined to be damaged when at a customer site, it can be marked as "damaged".  When a damaged item is returned to the warehouse, the warehouse receipt personnel will be notified by the computer when the return is processed.  The damaged item can then be removed from stock and disposed of.

The return action code screen is used to mark and clear items as damaged (see “Return Action Codes” section in this chapter).

When an item is shipped, returned and re-shipped, the bar code information for the first shipment is lost.  For example, if the user performed an order number search and no bar codes were found, this may merely mean that the particular bar coded item has been shipped again to another customer.

  Bar Code Inquiry

             Whse: 001      Bar Code Status Display     16:12:58  11/19/97 

           Bar Code: 004001                                                     

               Whse: 001   Status: OUT  Item Assigned To Customer       10/19/94 

            Product: 0000401 VHS  A WORLD TURNED UPSIDE DOWN                    

               COGS:     25.00   Receipt Date: 10/19/94  Times Shipped:     1   

      Return Action: OLDSYS    This is sample text to further explain the return

     Action code of OLDSYS                                                      

           Customer:   10072      Fox Instrument Co.                            

            Order #:     307   1  West Chicago         IL 60188                 

               Line:    1                                    

          Invoice #:    2092                                                    

   Product Inquiry    Customer Inquiry    Return Action Codes                  

 Change to HOLD Status    Change to W/D Status        Exit    Cancel       

Function Key or Pushbutton Options for Bar Code Status Display screen:

	
	F3=Exit returns to a previous screen.

	
	F10=Product_Inquiry displays the product search screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).

	
	F14=Work with Action Codes displays the Return Action Code window for entry or changing the Return Action Code.

	
	F16=Change to Hold Status displayed only if item is IN the warehouse or in WITHDRWN status.  Causes the item to be withdrawn from the on-hand counts with a status of HOLD.  This is the same action as if the Inventory Adjustment screen was used.

	
	F18=Change to W/D Status displayed only if item is IN the warehouse.  Causes the item to be withdrawn from the on-hand counts with a status of WITHDRWN. This is the same action as if the Inventory Adjustment screen was used.

	
	F18=Remove from Availability displayed only if item is OUT at a customer location.  The item is removed from the availability matrix.  This is typically used if the matrix is used to account for future bookings but the item should not be used for future bookings.

	
	F18=Change to IN Status displays only if the status is WITHDRWN or HOLD.  Adds the item back to IN status including adding to the on-hand inventory counts.

	
	F20=Customer_Inquiry displays the customer location screen


  Return Action Codes

Damaged items may need to be marked at customer return time for special processing. An action code may be entered to describe the type of action required at receiving point.  In addition to a code, text can be entered to further explain the requirements.

                     Return Action Code for 033001 

      Return_Action_Code: DAMAGED___                     

      Customer dropped in a lake_________________________________   

      ___________________________________________________________   

      ___________________________________________________________   

                                        Cancel    Accept                             

Action codes and descriptions can be viewed on the bar code inquiry screen

If a return action code is entered then the particular bar coded item will be flagged at Customer Receipt time.  The receiving person will be notified that action is required.  A typical example is a damaged item.  The text could further explain the damage for later processing when the item is returned from the customer.

  Keywords Used in Product Search

Every product will generate keywords which can be used in the search screen.  The following rules apply:

1.
A keyword is created for every word in the product title when the product title record is originally added to the data base.  All keywords are adjusted thereafter if any change to the product name occurs.

Certain adjustments occur to the name prior to creating the keywords.  All punctuation is removed.  All one letter words are removed and do not become keywords.  Trite words are removed according to an exclude file.  

2.
Trite words are not used as keywords.  A trite word will be a word that is used so often in the data base that it is useless as a search word.  One example is "FOR".  

Trite words are found in the PEXCLD file.

3.
The Subject Areas feature can be used to add any additional keyword to any product title.  For example, add the keyword QUALITY to a title that is supporting this subject area.  This feature is found on the product title maintenance screen.

4.
Keywords can have a maximum length of 10 characters.  Words longer than 10 characters will use the first 10 characters as the keyword.

5.
A keyword inquiry function is provided by using a "?" in any keyword field on the Product Search screen.  A list of all keywords used by ARC/400 plus the count for each keyword will be displayed.

  Availability Tracking

Availability tracking can be accessed from many product screens, order entry and purchase order processing.  It displays a calendar which predicts the quantity of product available for a future date based upon all known purchase order, customer orders, and planned product returns.

                      Product Availability Matrix

   Up    Dn                        

     WHS  0000401 VHS     A WORLD TURNED UPSIDE DOWN                   

  Week of:       SUN     MON     TUE     WED     THR     FRI     SAT   

  11/23/97                                        24      20      20   

  11/30/97        20      14      12      11      15      16      16   

  12/07/97        16      20      22      12      14      20      20   

  12/14/97        24      24      24      24      24      24      24   

  12/21/97        24      24      24      24      24      24      24 + 

                                              Exit    Cancel                   

Function Key or Pushbutton Options for Availability Display screen:

	
	F3=Exit returns to a previous screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


The first date displayed will always be the current date (today).  Pressing the roll keys will display future periods in five week increments.

  Substitution Titles

A substitution title is a product that can be sold in place of another product.  Substitutes may be used when one item is out of stock or otherwise unavailable.  

                Product Substitute Products             

  Product: 0000400 THE LEADERSHIP ALLIANCE (64 MINUTES)      

  Sel Seq Product Substitute_Item________________________  

   _    5 0000410 THE LEADERSHIP ALLIANCE VERSION TWO        

                         7=Benefits  8=Annotations       

                          Exit    Cancel    Accept      

Selection Options for Product Substitute Products screen:

	
	1=Select allows the product to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product function can be selected which will use the product which was selected.

	
	7=Benefits allows operator to add marketing information for this product (see “Features & Benefits Screen” section in this chapter).

	
	8=Annotations allows operator to add description information such as catalog description for this product (see “Product Annotations Screen” section in this chapter).


Function Key or Pushbutton Options for Product Substitute Products screen:

	
	F3=Exit returns to a previous screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


  Cross Sell Products

A cross sell product is a product that is often sold in conjunction with another product.  When a sale is made, the cross sell screen can be displayed to determine if additional product presentations should be made.

                Product Cross Sell Products             

  Product: 0000601 QUALITY THROUGH PEOPLE / IN SEARCH OF #1  

  Sel Seq Product Cross_Sell_Item___________________________                            

   _    5 0000602 QUALITY THROUGH SYSTEMS/ IN SEARCH OF #2   

        1=Select            7=Benefits  8=Annotations        

                         Exit    Cancel    Accept    

Selection Options for Product Cross Sell Products screen:

	
	1=Select allows the product to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product function can be selected which will use the product which was selected.

	
	7=Benefits allows operator to add marketing information for this product (see “Features & Benefits Screen” section in this chapter).

	
	8=Annotations allows operator to add description information such as catalog description for this product (see “Product Annotations Screen” section in this chapter).


Function Key or Pushbutton Options for Product Cross Sell Products screen:

	
	F3=Exit returns to a previous screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


  Tracking Sales and Usage Information by Product

  Product Statistics Tracking

Product statistics measure revenue and units.  All revenue is determined by including all transactions whether debit or credits.  Such revenue is counted in the fiscal period in which the transaction occurs so that a sale in month 1 may show positive revenue while a credit of this same transaction in month 2 will show a negative revenue amount in the second month.

Unit statistics are a little more tricky than revenue.  Shipped units are items physically shipped whether the shipment results in a sale or not.  Sold units are items sold while returns are items which had previously been sold and subsequently returned.  Rentals and preview include the number of transactions including extended rentals and previews.  Returns are not considered in rental or preview units until the item is converted to a sale.  The conversion to sale will count in the Sold statistic (even if there is no physical shipment).  

Certain transaction types should not count in unit statistics.  For example, public performance rights to a product.  These can be excluded by transaction type.  See table 902 in Table Maintenance.  Specify a “N” for Product Statistics.  Similarly, some product versions or extensions should not count in unit statistics.  These can be excluded on the second page of the Extension Maintenance screen (available only in Change mode).

  Product 12 Month Usage Summary

                         Product 12-Month Usage Summary      13:32:15   4/15/02 

                               Revenue Statistics                               

Product: 0000003 CH VHS  GOLDFINGER                               Stat: ACTIVE  

                 Revenue  Shipped     Sold  Returns  Rentals Previews Conv2Sale 

       MTD:           .00        0        0        0        0        0        0 

       YTD:        200.00        0        0        0        0        0        0 

   Last Yr:           .00        1        0        0        0        0        0 

   Prev Yr:         94.00        8        0        1        0        0        0 

      Life:        734.00       28       14       17        1        4        0 

 Last_Month        200.00        0        0        0        0        0        0 

      2 Ago           .00        0        0        0        0        0        0 

      3 Ago           .00        0        0        0        0        0        0 

      4 Ago           .00        0        0        0        0        0        0 

      5 Ago           .00        0        0        0        0        0        0 

      6 Ago           .00        0        0        0        0        0        0 

      7 Ago           .00        1        0        0        0        0        0 

      8 Ago           .00        0        0        0        0        0        0 

      9 Ago           .00        0        0        0        0        0        0 

     10 Ago           .00        0        0        0        0        0        0 

     11 Ago           .00        0        0        0        0        0        0 

     12 Ago           .00        0        0        0        0        0        0 

  Units Statistics                                               Exit                                      

Above is the revenue statistics for the selected product.   Below is the unit statistics for the product.

                         Product 12-Month Usage Summary      13:35:37   4/15/02 

                                Units Statistics                                

Product: 0000003 CH VHS  GOLDFINGER                               Stat: ACTIVE  

                 Shipped   Mfg BoM   Returns      Rentals  Previews             

           MTD:         0         0         0            0         0            

           YTD:         0         0         0            0         0            

       Last Yr:         1         0         0            0         0            

       Prev Yr:         8         0         1            0         0            

  ________Life:        28         0        17            1         4_________   

     Last_Month         0         0         0            0         0            

          2 Ago         0         0         0            0         0            

          3 Ago         0         0         0            0         0            

          4 Ago         0         0         0            0         0            

          5 Ago         0         0         0            0         0            

          6 Ago         0         0         0            0         0            

          7 Ago         1         0         0            0         0            

          8 Ago         0         0         0            0         0            

          9 Ago         0         0         0            0         0            

         10 Ago         0         0         0            0         0            

         11 Ago         0         0         0            0         0            

         12 Ago         0         0         0            0         0            

  Revenue Statistics                                               Exit                                  

Function Key or Pushbutton Options for Product 12 Month Usage Summary screen:

	
	F3=Exit returns to a previous screen.

	
	F9=Units_Statistics and Revenue_Statistics toggles between the units statistics screen and the revenue statistics screen.

	
	F10=Product_Inquiry displays the product search screen.


The 12 month usage summary screen is used to quickly view what types of transactions and sales volume occurred during the past 12 months.  

The revenue in this screen is the net revenue from the product.  The quantity shipped includes sales, rentals, and previews.  The sales quantity is the total sales; it does not take returns into account, and it includes all conversions to sales.  The returns are the returns of sales only; rentals and previews which are expected to return are not counted in the returns column.  Rentals and previews are all rentals and previews, including those which have converted to sales.  Conversions are those rentals and previews which have converted to sales.  Mfg_BoM is the quantity of this product used as a component within a Manufacturing Bill of Material finished good, if any.  Usage is determined when the finished good is assembled from this and other components into its final form (the finished good).

See the Marketing Management section of this manual for the rules regarding how units are counted.

  Inventory Transaction Search

    Up    Dn  Whse: 001      Inventory Transactions     11:08:38  11/25/97 

 Product #: 0000602_VHS___  Warehouse: 001  Date range: ________ to 11/25/97     

 BarCode: ______        Trans_Code: _   Customer #: _______   Vendor: _______   

  1=Select  2=Product_Inquiry  5=Inventory_Comments                                                  

Sel Product #     Whse   Date  Cd      Qty  Customer Vendor  PO/RMA  Adj Code    

 _ 0000602    VHS  001 06/28/95 S         1-     10072                          

           QUALITY THROUGH SYSTEMS/ IN SEARCH OF #2  COGS:        .00           

           Ord:     325  Ln:    3  Tp: PV  

 _ 0000602    VHS  001 01/20/95 S         1-     12454                          

           QUALITY THROUGH SYSTEMS/ IN SEARCH OF #2  COGS:        .00           

           Ord:     319  Ln:    3  Tp: PV  

 _ 0000602    VHS  001 10/21/94 S         1-     10072                          

           QUALITY THROUGH SYSTEMS/ IN SEARCH OF #2  COGS:        .00           

           Ord:     308  Ln:    3  Tp: PV  

 _ 0000602    VHS  001 07/21/94 S         1-     10178                          

           QUALITY THROUGH SYSTEMS/ IN SEARCH OF #2  COGS:       3.50           

           Ord:     284  Ln:    3  Tp: SL  

 _ 0000602    VHS  001 09/20/93 S         0      10072                          

           QUALITY THROUGH SYSTEMS/ IN SEARCH OF #2  COGS:       3.50           

           Ord:     298  Ln:   10  Tp: CP  + 

  Clear    Customers    Products    Vendors           Exit    Cancel              

Selection Options for Inventory Transactions Screen

	
	1=Select allows the product to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product function can be selected which will use the product which was selected.

	
	2=Product Inquiry displays the product title screen.

	
	5=Inventory Comments displays and/or updates any comments for this inventory transaction.  These comments may have been entered through this screen, the Customer Return screen or the Inventory Adjustment screen.


Function Key or Pushbutton Options for Inventory Transaction screen:

	
	F3=Exit returns to a previous screen.

	
	F5=Restart_Scan restores this product’s information as it appeared when the current product screen was first entered. 

	
	F7=Vendor_Search displays the vendor search screen (customer location search screen).

	
	F8=Customer_Search displays the customer search screen.

	
	F10=Product_Search displays the product search screen.

	
	F12=Cancel returns to a previous screen (perhaps a more recent previous screen than Exit).


Inventory transactions can be searched using various search criteria.  This screen is especially useful in resolving problems with a customer or internal person.  Valid transaction codes are R=receipt from vendor/supplier, S=shipment, C=customer return, I=inventory adjustment, T=warehouse transfer.

For bar coded products, multiple units for any transaction will result in multiple records in the data base, each with its corresponding bar code.  For non-bar coded products, multiple units for a transaction will result in a single record with the units specified in the QTY column.

  Product Sales History

                             Product Sales History      8:09:43  12/11/97 

Product: BARCODE________ SAMPLE BAR CODED PRODUCT                 Stat: ACTIVE  

                 Revenue  Shipped     Sold  Returns  Rentals Previews Conv2Sale 

       MTD:          .00        0        0        0        0        0        0  

       YTD:        50.00        3        2        1        0        1        0  

   Last Yr:          .00        1        1        1        0        0        0  

   Prev Yr:          .00        0        0        0        0        0        0  

      Life:       920.00       12        9        6        0        3        0  

Sel  Date   Sold-To Customer               Promotion  Disc Tp Units Tot Amount  

 _ 07/01/97 CHURCH’S CHICKEN                               SL    1         .00  

   Cont: Jones                Rep:   36                                         

 _ 05/16/97 ALEXANDRIA CITY PUB SCH DIST                   PV    1       50.00  

   Cont: Jones                Rep:   36 Ret:     1 05/16/97                     

 _ 02/11/97 ALEXANDRIA CITY PUB SCH DIST                   SL    1         .00  

   Cont: Jones                Rep:   35                                         

 _ 07/10/96 Basketball Jones Co.1                          SL    1         .00  

   Cont: Dorsey               Rep:   36 Ret:     1 07/10/96                     

 _ 01/25/94 PRODUCTIVITY PRESS                             SL    1         .00  

   Cont: Dickinson            Rep:   35                                         

 _ 01/14/94 Willie Wonka Chocolate Factory                 SL    4      480.00  

   Cont: Jones Jr             Rep:    1 Ret:     1 01/14/94                   + 

     1=Select  2=Order  3=Invoice  4=Customer                      Exit      

Selection Options for Product Sales History Screen

	
	1=Select allows the product to be remembered for use in the next function.  The search screen ends and the previous function or menu is displayed.  Any product function can be selected which will use the product which was selected.

	
	2=Order displays the order processing list for this transaction.

	
	3=Invoice displays invoice information for this transaction.

	
	4=Customer displays the customer information for this transaction.


Function Key or Pushbutton Options Product Sales History Screen:

	
	F3=Exit returns to a previous screen.

	
	F10=Product_Search displays the product search screen.


The Product Sales History screen is accessed usually through the product screens and the Customer Management menu.  It displays summary sales information at the top of the screen and displays detail transactions in a list.  

Summary sales information is displayed including month-to-date, year-to-date, last year, previous year, and lifetime sales dollar volume, shipped units and return units.  Other information is displayed as well.

Detail transactions are displayed in a list with the most recent first.  If the item has been returned or credited then this information is displayed along with the original transaction.

  User Defined Tag Fields

A tag is any subject or area of interest to you where you wish to collect information about a customer location, a contact, a product or a product extension.  What makes tag fields different from “ordinary” fields is that a tag field can contain up to 999 values associated with the specific customer, contact, etc.  “Ordinary” fields contain only one value.

The various areas of interest are called the “tag contexts”. Almost any number of tag contexts can be set up for any of the supported records.  Examples of common tag contexts for the contact record may be “product interest areas” and “catalogs requested”.  Note from these two examples that more than one value may be commonly applied to one contact person. 

In addition to the tag fields described above, a tag field may be free form text field; this free form text field is similar to having a note pad associated with a user defined field.

  Using the Tag Fields

From the Customer, Contact, Product Title or Product Extension screens, press Tags to obtain a list of the tag contexts.  Select one by putting a “1” in the selection field and another window is displayed with the values which had been assigned to this particular record (customer, contact, etc.).

For Tele-Service users, tag fields can be viewed from the call management screen.  Enter a 45, 46, 47, or 48 into the Select Options field.  These correspond to the location, contact, product and product extension fields.  Information is displayed for the customer or product selected at the time.  If you forget these numbers, enter a ? in the Select Options field and look in the list.

  Setting Up A New Tag Context

To set up a new tag context, one must add the tag context into the appropriate tag context table using Table File Maintenance screens.  Use table 890 for Customer Location tags, 891 for Contact tags, 892 for Product Title tags, and 893 for Product Extension tags.  

All table entries describe a tag context associated with this type of record.  Use Add New Record to add.  Enter the tag context name (10 characters or less).  Enter a tag description.  The Validation Table ID should be left blank for now.  If the new tag context is a free form tag field, the free form question on the definition screen must be set to a “Y”.  Press Accept.

  Adding and Changing Tag Values In a Record

To change a tag value, the screen must be in maintenance (change) mode.  

Select the tag context by pressing Tags and putting a “1” in the tag context which you desire.  This will display a window of the tag values which have already been entered for this particular record.  Any existing value can be changed by overwriting it.  Any existing value can be deleted by blanking out the field.  Any new value can be added by typing on a blank line.  If more blank lines are needed, press Lines to add two more.  Do not worry about duplicates because ARC/400 will remove duplicates for you.

Always press Accept when done to accept.  Press Cancel to cancel your work.

  Using Code Table Validation For Tag Values

After a tag context is initially set up, any characters entered as a tag value will be accepted.  However, you may decide that you want validation of the tag values so that user entered tag values will be controlled.  

With code table validation, all tag values entered by the users will be checked against the list of valid codes which you have set up.  Additionally, the user may enter a “?” in the code value window to obtain a list of the valid codes to select from.

Note that the usage of a validation table is not used and is not allowed with free form tag fields.

To add validation, you must create a new table using the table maintenance program.  Once the table is created, all valid entries should be added to that table.  For information about the table maintenance program, see Chapter 12.

Once this is accomplished, you must update the tag context definition table.  Do this by using Table File Maintenance and entering the tag context code (see setting up a new tag context).   Press List Items.  Find the appropriate record from the list.  Select by entering a “1”.  Enter the table ID value of the validation table (this is the table which you just created above) into the Validation Table ID field.  Then press Accept to accept.  Hereafter, all new and changed tag values will be checked against the validation table and mismatches rejected.

An example of a tag context which uses table validation is Contact Interest Areas.  When you view the context definition, the Validation Table ID field is “881”.  Press CodeTables from any menu and view table 881.  It contains the list of valid contact interest areas.  

  Using Tag Fields In A Query/400 report, Call Queue Build or Multiple Letter Selection

The tag file must be “joined” with the customer, contact, product or product extension record for all queries.  The customer and contact tag file is named TABLXC, and the product and product extension tag file is named TABLXT.

Join the appropriate fields to TXCOMP, TXDIV, TXKEY1, TXKEY2, and TXTBID.  Key1 and Key2 correspond to the customer and contact numbers for the customer and contact records and to the product and product extension numbers for the product and product extension records.  TXTBID is the context name.  To join the customer record to the tag field, you must join the dummy contact field CLDCON to TXKEY2.  

To make customer queries easier, use the file TMBUILD5 which already has set up a join among the customer, contact and tag records.  The tag fields which you will need to query are CLTBID, CLCODE, CNTBID and CNCODE.  The CL fields are customer location fields and the CN fields are contact fields.  

For example, to select all contacts with an interest in “golf”, use the following:


CNTBID = “INTEREST”   *AND   CNCODE  =  “GOLF”

Please note that there are multiple occurrences of tags for each customer and contact record so your selection criteria must take this into consideration.

  Free Form Tag

A free form tag operates similarly to other tags except that instead of accepting a list of specific values, the value is a free form text window of varying length.  For example, a free form text window may look like:

                      Free Form Tag: CAT COPY Catalog Copy                   

                     for 0000060   STAR WARS EPISODE II                    

    Up    Dn                                                               
     1  _______________________________________________________           

     2  _______________________________________________________           

     3  _______________________________________________________           

     4  _______________________________________________________           

     5  _______________________________________________________        +  

                                 Exit    Cancel    Accept               

You can enter any notes here very similarly to Customer Notepads or Product Annotations.  The main difference is that you can determine the usage.  

The free form text can be many pages long; use the page down and up (roll) keys to view the next pages.

To create your own free form tag fields, follow the same procedure as in creating field value tags.  When you define the tag, specify Free Form Tag = Y.  Then in your usage of the tag field, you will have the free form window display instead of the values list window.
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